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ue More Stock, 
Form Life Company 


Directors Recommend 2-for-1 
Stock Split; Will Declare 
10% Stock Dividend Also 


Directors of U.S.F.&G. have recom- 
Koa to stockholders a_ charter 

endment to permit a 2-for-1 stock 
— At a special meeting Aug. 26, 
s¢ockholders will vote on the proposal, 
which would reclassify each share of 
$10 par value stock into two shares 
of $5 par. An amendment would also 
increase authorized capital stock from 
95 million shares of $10 par to 8 mil- 
lion shares of $5 par. 

After the 2-for-1 split the company 
indicated it intends to declare a 10% 
stock dividend. 

If the stock split is approved, the 
gnual dividend on the new $5 par 
sock is expected to be $1 per share 
which, after the 10% stock dividend, 
would be equal to $2.20 per share on 
the present $10 par value stock in- 
sead of the current $2. 

An authorized 8 million shares, after 
the split and dividends, would permit 
USF.&G. to market 2.5 million shares. 

The board adopted a_ resolution 
authorizing the formation of a life com- 
pany to be wholly owned by U.S.F.&.G. 
Ithad been announced, in the 1958 re- 
port to stockholders, that the matter of 
life insurance was being given consid- 
gation and study. 

In informing stockholders of the 
recommendations, Chairman Charles 
L. Phillips reported that during the 
first six months of 1959 premiums 
witten by U.S.F.&G. increased by 
$13,203,412, or 10.4% over the same 
period last year. This increase and 
the anticipated creation and owner- 
tip of a life company, he added, 
suggested that more capital might be 
required to provide for future growth 
and expansion. 

The present capital, $25 million, 
was authorized in 1943. Since then, 
three stock dividends of 10% and one 
of 20% have been declared. 


Sufe Driver Plan 
Introduced In 0., 


Vt, By Empl 
t., By Employers 
Employers Liability group has in- 
Toduced a safe driver insurance plan 
in Ohio and Vermont, effective Aug. 1. 
ulke the safe driver plan now in effect 
in the state of California, it makes pos- 
through a point system for Ohio 
ad Vermont motorists to earn a re- 
in auto rates. At the same time 
loyers expects to improve com- 
Melitive position in these two states. 
plan employs a debit as well as a 
edit system to penalize motorists 
Poor driving records. Application 
of the plan is mandatory for all auto- 
Mobiles which qualify. 
Under the plan, credits and debits 








And GAB To Merge 


At special meetings in New York 
and Chicago, shareholders of General 
Adjustment Bureau and Western Ad- 
justment & Inspection Co. voted to 
merge the two organizations. The sur- 
viving corporation will be General 
Adjustment Bureau. Western Adjust- 
ment will operate under its own 
name as a regional department of the 
bureau, and its shareholders. will 
automatically become shareholders of 
the new organization. 

Ben M. Butler, president of the 
newly-constituted GAB, was elected 
at the annual meeting last May. He 
began his loss adjusting career with 
Western Adjustment in 1930 and be- 
came executive vice president in 1958. 
When he joined GAB last April, Wal- 
ter R. Luehring succeeded him as 
general manager of Western Adjust- 
ment. William L. Nolen, U.S. manager, 
Commercial Union-North British, is 
chairman, and Kenneth B. Hatch, 
president of Reliance, and William E. 
Newcomb, president of Great Ameri- 
can, are vice-chairmen of GAB. 

The merged organization will have 
3,500 adjusters at 652 branch offices. 
The merger will enable the new or- 
ganization to effect many savings, to 
standardize operating procedures in 
its five regional departments, and to 
provide improved nationwide catas- 
trophe service and control. 

Prior to the merger, Western Ad- 
justment had 1,200 adjusters and 252 
offices in 13 north-central states. 


Automobile Plan Of 
American Casualty 
Has New Features 


American Casualty, through its 
wholly owned subsidiary, Valley Forge, 
has introduced a new program for 
writing private passenger automobiles. 
Called “ACCO Electromatic,” the plan 
already is available to agents in 26 
states. The company expects soon to 
introduce it in additional states. 

ACCO Electromatic uses the family 
automobile liability policy, amended 
only to delete the short rate table and 
to provide for the automatic continua- 

(CONTINUED ON PAGE 26) 








from the automobile liability, medical 
payments and _ collision premiums 
otherwise applicable are determined 
from the accident and conviction record 
of all operators of the insured auto- 
mobile resident in insured’s household 
during the two-year period terminating 
three months prior to the effective date 
of the policy. If no operator has had an 
accident and has not been convicted 
for a moving traffic violation, a 20% 
credit is allowed. With only one ac- 
cident or one conviction for any moving 
traffic violation, insured qualifies for 
a 10% credit. With two accidents 
or convictions for minor violations 
insured pays the regular manual rates. 

A higher rate for automobiles with 
operators having one or more con- 
victions for serious violations or more 

(CONTINUED ON PAGE 26) 


S.F.&G. Plans To Western Adjustment Texas Hurricane 


Loss Estimated 
At $4.2 Million 


The hurricane which hit the Texas 
coast last Saturday is estimated by 
General Adjustment Bureau to have 
resulted in damage to 24,700 insured 
properties with a total insurance loss 
of $4,215,000. 

The losses average only about $200. 
Most of the damage is superficial. GAB 
so far has encountered very little 
major structural damage. 

There is a mandatory $100 deduct- 
ible on the Texas coast which is worth 
$2,470,000 in the case of this catas- 
trophe. That is more than 50% of the 
total estimated insurance loss. 

Preliminary estimates by GAB of 
losses show 3,000 at Galveston, 600 at 
Alvin, 400 at Dickinson, 400 at League 
City, 300 at Hitchcock, 500 at LaMar- 
que, and 1,000 in Texas City. These 
losses average $200 after application 
of the deductible. 


7,000 Losses In Houston 


On the east side of Houston there 
are 7,000 losses, in Pasadena 4,000, 
LaPorte 500, Highlands 400, Galena 
Park 600, Crosby 400, Channelview 
400, and Baytown 1,500. These average 
$150 after the deductible. 

In Freeport, Lake Jackson, Clute, 
Oyster Creek, and Angleton there are 
another 4,000 losses averaging $200 
after the deductible. 

Beaumont and Port Arthur suffered 
no damage of consequence. 

The storm is designated as a catas- 
trophe by the National Board with 
serial 01, thus starting a second series. 

The bulk of the losses are to dwel- 
lings which underwent _ sustained 
winds of 50 to 75 mph, accompanied 
and followed by from 4 to 15 inches 

(CONTINUED ON PAGE 27) 


Bureaus Have New 
Policy To Combine 
With Driver Rating 


Single Limit, Other New 
Features In Auto Cover; 
Starts In Neb. Sept. 1 


NEW YORK—National Bureau and 
National Automobile Underwriters 
Assn. have produced a new automobile 
policy for private passenger cars and 
have blended it with the California 
safe driver rating plan for introduc- 
tion in Nebraska Sept. 1. 

The new policy contains several in- 
novations, including a 15 to 20% dis- 
count for packaging. Combined with 
the driver rating plan, which provides 
a discount of 20% for the safe driving 
household, the program appears to be 
the reply of the bureau companies to 
the competition of independents and 
deviators for automobile business. 
With its substantial price discount and 
new product appeals, it is expected 
that the program will be introduced 
in other states. 


New Features Of Coverage 


Among the new features of the cov- 
erage are: 

—A 15 to 20% discount for cover- 
ages in the package, compared with 
the costs of the coverages separately. 

—A single limit for BI and PDL. 

—Inclusion in the package on a 
non-optional basis of medical pay- 
ments, an accidental death benefit of 
$1,000, and uninsured motorist cover- 
age of an amount equal to the top 
statutory limit for financial responsi- 
bility. 

—Inclusion comprehensive 

(CONTINUED ON PAGE 23) 


in of 








A four car patrol has been donated 
by Omaha Assn. of Insurance Agents 
to the city fire department. Total cost 
of the gift was $8,432. The cars are part 
of the fire patrol and will be used for 
locating outside fires and hazards and 
in connection with a home education 
program. Omaha’s record as one of the 
lowest “fire call” cities in the nation 
is attributed largely to the department’s 
program. The cars are Studebaker 
Larks and will save an estimated $250 
per month in allowances over the dis- 
carded 1950 models. The favorable 
newspaper, radio and television pub- 
licity resulting from the agents’ gift 
will be carried on when the fleet takes 
to the road—a large “Big I’ insignia 
appears on the rear of each car. 
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Aetna Casualty Advertising Takes 
Producer’s Story To All Markets 


By JOHN N. COSGROVE 


This is another in a series on in- 
surance company marketing develop- 
ments. It discusses the national adver- 
tising of Aetna Casualty, a most effec- 
tive phase of that company’s over-all 
marketing program. 


Aetna Casualty has an advertising 
stranglehold on the term “personal 
service.” Other insurers might hesi- 
tate to use the phrase in advertising 
copy because it inevitably echoes the 
well established P.S. campaign which 
Aetna Casualty began in 1955. This 
year, the company has _ ingeniously 
developed the theme and has taken 
P.S. into new advertising media. At 
the same time, it has given producers 
many new ways in which to exploit 
the slogan. 


Aimed At Three Groups 


The 1959 P.S. advertising program 
is aimed at three different prospect 
groups—the general public, commer- 
cial risks, and industrial risks. 

The ads directed to the general 
public emphasize the individual per- 
sonal service insured can expect when 
he has “The policy with the P.S.” 
These ads appeal to a basic and pow- 
erful human instinct: The desire for 
recognition as an individual. The first 
ad, illustrated by a photo of thousands 
of penguins herded together, carries 
the striking banner headline “You’re 
not just one of the crowd when you 
have the policy with the P.S.” Subse- 
quent ads feature photographs of pas- 
sive sheep, goats and ducks and notify 
the reader that he is not just one of 
the herd or of the flock. 


Wide Readership Was Predicted 


Wide readership of the campaign 
was forecast with the appearance of 
the penguin ad. A Starch survey 
revealed that in reader interest it 
ranked 38% above the average of 
advertisements in the March 7th issue 
of a leading national magazine, and 
that it ranked 14th among all 57 ads 
in the publication. The penguin ad 
“stopped” 32% of the men readers 
and 22% of the women. 

Excerpts from the copy of these 
ads illustrate the skillful psychological 
appeal. “You feel you’re different... 
and you are. You’re an individual and 
when it comes to something as highly 
individual as your financial security 
you need and deserve personal serv- 
ice—the kind you get from Aetna 
Casualty and its thousand of repre- 
sentatives. When you have a claim, 
Aetna Casualty people treat you as 


an individual...so why not get in 
touch with your Aetna Casualty agent 
soon?” 


Agents’ Comments 


How effective is this in bringing 
the independent agent’s service to his 
customers? A comment from Joe 
Webb, East Prairie, Mo., agent who 
has tied his own ads to the campaign 
is typical. “The people of this com- 
munity have read about P.S. in their 
national magazines, in the local week- 
ly paper, on postal cards, on lapel 
buttons and lots of other places. Yet 


quate coverage and personal service. 

When he is talking to clients, he 
freely admits that a direct writer may 
be a good company and may be doing 
a good job. But, he adds, their set-up 
just isn’t compatible with the sort of 
personal service an insured needs for 
tailor made insurance, kept up to date 
for best results at the time of loss. 

Aetna Casualty has a wide selection 
of free tie in material to be used by 
agents in conjunction with the new 
P.S. campaign. This includes one, two 
and three column newspaper maps 
with illustrations adapted from the 





none of them know just where the 
company’s efforts end and mine be- 
gin. That’s the way we like it. Aetna 
Casualty is not advertising my agency 
and I’m not advertising the company 
but we’re both advertising the thing 
we have in common—personal serv- 
ice. 

“While the P.S. symbol is not as 
well known around here as the Coca- 
Cola sign, it is better known than the 
capital stock emblem or the company 
seal or my own agency emblem.” 

Robert Pitman, Moorestown, N.., 
started cold in the agency business 
two years ago. He was a total stranger 
in a town of 14,000, close to Camden 
and Philadelphia, and had to com- 
pete with agents who have lived all 
their lives in town. He wrote $32,000 
in premiums the first year and $35,- 
000 the second. He has plenty of direct 
writer competition, but feels he can 
nearly always beat it by stressing ade- 


company ads and copy reworded for 
the agency’s signature. In addition 
there are jumbo posters for reproduc- 
ing the advertisements, and reprints 
of the ads for direct mail purposes. 

New general P.S. material for year- 
around use includes a set of three 
posters emphasizing P.S., radio spot 
recordings with 10-20 or 40 second 
singing commercials, ideal for use 
alone or as an introduction to a longer 
selling message. Other newspaper 
mats in various sizes tell insured that 
he is a person not a punch card, a 
name not a claim number, and a 
friend, not a file card, when he has 
policies with the P.S. 


Different Campaign Phases 


The series of five advertisements 
aimed at the general public is the 
company’s way of dramatizing the 
difference between cold, impersonal 
methods of direct writer competition 
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Blue Goose Grand 
Nest To Convene 
At Los Angeles 


More than 800 delegates are ey 
pected to attend the Grand Nest 9 
Honorable Order of Blue Goose Inte, 
nationél in Los Angeles, Aug. 3-5, 

On Aug. 3 there will be conductej 
the international golf tournament 4 
Oakmont Golf Club, followed by an jp 
formal reception at the Statler-Hilty 
Hotel. The convention will be ope 
formally Aug. 4 with the roll call a 
business meetings. The luncheon 
be an all-industry affair at which th 
guests of honor will be Commission 
McConnell of California, Gov. Bro 
and Mark A. Wells, editor of the In 
surance Journal of Los Angeles, thy 
outgoing Most Loyal Grand Gander. 

The officers will move up a note} 
and a new grand keeper will go inj 
line. 

Lester L. Large of Oregon Insurance 
Rating Bureau has been prominently 
mentioned for grand keeper. 








a 
and P.S. The ads are running fron] 
March through November in Saturday 
Evening Post, Life and Sunset, thd 
leading home service magazine on thd 
west coast. 

The commercial risk phase of thd 
1959 P.S. campaign is new and i 
aimed directly at the weak spots : 
the average businessman’s insurancéd 
program. 


Appeals To All Prospects 


Whether the prospect is a_ small 
manufacturer, a retail storeowner, 4 
banker, or a professional man, the 
cartoon illustrations by George Pricé 
will awaken his amused interest and 
place the prospect in a relaxed frame 
of mind for a follow up proposal. Re- 
prints of the ads can be used for direc} 
mail campaigns addressed to a select 
list of better commercial prospects. 
In addition, the agent can offer re- 
productions of the cartoons, suitable 
for framing, to good commercial] 
clients and prospects. These serve as 
good will builders and friendly re- 
minders of the need for planned pro- 
tection. The commercial risk cam- 
paign consists of four ads each in 
Time, Newsweek and Nation’s Busi- 
ness from March through November. 

The continuing industrial risk phase 
of the P.S. series is for agents who can 
concentrate on large risk production. 
It is scheduled in Fortune, Business 
Week and the National Insurance 
Buyer. As in the past, this series 0 
four ads will feature the leading in- 
dustrial firms which are insured by 
Aetna Casualty. Bell Aircraft Corp. 
is featured in the first ad. 

Reports reaching the company from 

(CONTINUED ON PAGE 27) 
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176,665,000 
DISSATISFIED AMERICANS 


People have changed. Probably more than insurance has 
changed. They are taller than they used to be, and healthier and 
smarter. They are richer, better educated and more sophisticated 
... with more varied appetites, more cultivated tastes . . . with 
longer weekends and wider interests. People are growing up 
faster and staying young longer. They are becoming harder to 


satisfy, harder to fool, easier to bore. 


Since yesterday at this time, some 10,800 new citizens have 
been born. They were born dissatisfied and, what’s more, they're 
going to be dissatisfied every day of their lives. Measure their 
requirements if you can and... then look back a minute. Haven't 
our customers grown up faster than we have? Haven't they out- 
grown a lot of the things that we are using for sales appeal and 
business motivation? Aren’t we going into a new decade and a 
new age following a lot of rules that are old-fashioned and out- 
of-date and out-of-step? Rules that are encouraging us to be 


dull and loud and uninteresting. 


Dissatisfaction is what makes the world go round. Every day 


_ the world makes a complete revolution. It is growing bigger, 


not smaller. Like Alice in Wonderland, we have to run faster 
to stay in the same place. Yet, in order to get ahead of where 
we were yesterday, we have to run twice as fast to stay ahead 


of all the other people who are running, too. 


It is only out of dissatisfaction that progress ensues. It keeps 


us alert and alive and on our toes. It means opportunity. As one 


insurance executive recently put it: “Opportunity is not only 
knocking at my door, the old gal is practically battering it down. 
But those who think today’s knowledge and skills and aptitudes 
will be good enough for tomorrow will find that the loud, clear 


knock is not the knock of opportunity but the crack of doom.” 


We, at Leo B. Menner & Company, like to feel that when 
someone gets out the old slide rule and the old rule book and 
says: “Interesting idea, but we couldn’t do anything like that,” 
we ask “Why not?’ Rules are made to follow, not lead. Rules 


are merely what's left when originality runs out. 


We pride ourselves on thinking fresh and bold and big. On 
any Lloyd’s risk we provide the answer in a hurry. We search 
for a way to insulate the producer against competition, give him 
the necessary tools to finish the job. Leo B. Menner & Company 
tries to do business in an exciting and rewarding way . . . the 


way you'd do it if it were the other way around. 


We serve agents, brokers 
and insurance companies. 


Hloyds 
Sondon 
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State Farm Had 
Big Gains In First 
Half Of 1959 


State Farm Mutual Automobile 
passed the half-billion dollar mark in 
assets and posted a $3,619,869 under- 
writing gain in the first six months 
of 1959. Earned premiums and mem- 
berships fees totaled $207,491,452, up 
13.6% over 1958. 

Investment income was $7,607,835. 
After federal income taxes and divi- 
dends to policyholders (mostly Texas), 
$6,400,325 was added to surplus, which 
amounted to $138,977,512 at mid-year. 

The two other members of the 
State Farm group reported progress. 

State Farm Fire & Casualty’s gross 
premiums climbed 32% to $16,185,037. 
After reinsurance, earned premiums 
mounted 25% to $7,755,619. An un- 
derwriting gain of $486,448 ($380,501 
after policyholder dividends) com- 
pared with $161,155 in 1958. Surplus 
at mid-year was $10,793,372. 

State Farm Life’s paid-for business 
amounted to $147,940,000, up 15.1% 
from 1958. At mid-year, ordinary life 
insurance in force stood at $1,397,612,- 
000. 


Security-Conn. Has 
Profit In First Half 


Security-Connecticut group had an 
underwriting profit of $440,371 for the 
first six months of 1959 compared with 
a loss of $505,090 for the same period 
last year. Combined loss and expense 
ratio was 97.9 against 113.5. 

Fire & Casualty of Connecticut, ac- 
quired Dec. 1, 1958, had a loss and 
expense ratio of 94.4 at June 30, com- 
pared with 98.9 for the first half of 
1958. 

Security-Connecticut Life sales in 
the first six months were $16 million, 
an increase of 65% over the same pe- 
riod last year. Insurance in force in- 
creased 33% from the end of 1958 and 
now exceeds $50 million. 


Boyle Opens Office 


As Business Consultant 


Harry J. Boyle, after more than 30 
years in insurance, has opened a busi- 
ness consultant office at the Villa Ho- 
tel, San Mateo, Cal. He was formerly 
Pacific Coast general manager of Gen- 
eral Adjustment Bureau. 


United Mutual Names Haley 

William J. E. Haley has been named 
administrative assistant at the home 
office of United Mutual of Fort Wayne. 
He was formerly Indiana manager of 
Home Mutual of Appleton, Wis. 
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Ohio Legislature 
Adjourns; Boosts 
Compensation Benefts 


Columbus—The Ohio legislature has 
adjourned after some last minute ac- 
tivity of insurance interest. 

Additional benefits under the work- 
men’s compensation law were enacted 
providing for a $49 weekly maximum 
compared with the current $40.25 and 
the $52.50 sought by labor. The esti- 
mated cost is $9 million in the next 
two years and this will be financed by 
an excise tax of three cents for every 
$100 of payroll. Maximum death bene- 
fits were raised from $12,000 to $18,- 
000. 

The house adopted a resolution ask- 
ing the Legislative Service Commis- 
sion to study the cost of automobile 
insurance and recommend legislation 
for the next session. 

Among other bills enacted is one 
permitting cancellation of a license 
for fraudulent advertising and another 
allowing insurer to submit the names 
of all agents and solicitors at one time 
for licensing. 


Illinois Brokers Assn. 


Names Executive Director 


Insurance Brokers Assn. of Illinois 
has named Richard B. Rusch execu- 
tive director. He was formerly in a 
public relations capacity with Mil- 
waukee County Council of Boy Scouts 
of America. A graduate of University 
of Illinois, Mr. Rusch also worked full 
time as an adjuster while attending 
the university. 

The brokers’ association, which is in 
the process of formulating plans to 
mark its 50th anniversary, is embark- 
ing on an extensive membership drive. 


Arkansas Field Club 


Receives Bronze Bell 


LITTLE ROCK—Arkansas_ Field 
Club at its meeting last week was 
presented with a bronze luncheon bell 
by C. C. Collie, L. B. Leigh & Co., 
Little Rock, commemorating his 37 
years’ membership at the group’s 
weekly gatherings. 

Field club chairman, Henry A. Rit- 
gerod, accepted the gift on behalf of 
the club and its two related organiza- 
tions, Arkansas Pond of Blue Goose 
and Arkansas State Fire Prevention 
Assn. The club voted to have the bell 
engraved with the names of the three 
organizations. 

The Indianapolis office of Under- 
writers Adjusting has moved to room 
526, Fidelity Building, 111 Monument 
Circle. 


For LIQUOR LIABILITY 
Available on experience-rating plan for 
risk 


and minimums (Illinois only). 


each and every 


new, lower rates 


For EXCESS LIABILITY. all forms 
If you’re stuck with only $10/20,000 BI and 
$10,000 PD, ask us for a prompt quotation. 


Vickery, Hoyt and Graham, Inc. 


Insurance at Lloyd's 
141 West Jackson Boulevard 


Chicago 4, Illinois 
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Conn. Adopts Several 
New Insurance Laws 


A 10-man commission to study the 
uninsured motorist problem was au- 
thorized by the Connecticut legislature. 
It will report its findings to the 1961 
session of the state assembly. 

One new law removes from dealer 
or repairer responsibility for garage 
liability coverage when cars are tem- 
porarily loaned to customers, prospec- 
tive customers or other members of 
the public. Agents are wondering if 
this makes the auto policy of the bor- 
rower of the vehicle primary insur- 
ance, and if this policy will cover the 
liability of dealer-owner. 

Another new law places a limita- 
tion of $25,000 on recovery for injuries 
to any one person under the dram 
shop act. The limit applies per person. 
There is no limit per accident. The 
dram act allows a person injured by 
the acts of an intoxicated person to 
bring action against the seller of the 
intoxicants. 

Other new laws require mandatory 
filing of all insurance forms with the 
insurance commissioner, extension of 
the waiting period for approval of rate 
filings from 30 to 45 days, increase of 
agent license fees paid by insurers 
from $2 to $3, establishment of a $5 
fee per examination for agent li- 
censes, and increasing the dollar re- 
sponsibility of parents for property 
damage or personal injury caused by 
minor children from $250 to $750. In 
the case of the latter the original bill 
had asked for a limit of $5,000. 


Fay, Coast Manager 
Of Bureau, To Retire 


Rollo E. Fay, Pacific Coast manager 
of National Bureau, is retiring Oct. 1 
at his own request. He will be suc- 
ceeded by John J. Savage, assistant to 
Mr. Fay for 13 years. 

Mr. Fay was one of the first students 
to study insurance at the University 
of California under Albert W. Whit- 
ney, later general manager of Na- 
tional Bureau. He started with Pacific 
Surety. In 1914 he became manager 
of Southern Surety, and 18 years later 
became liquidator in California for 
that insurer. In 1916, he joined Aetna 
Life group at San Francisco and was 
made associate manager in 1926. In 
1928 he became coast manager of 
Century Indemnity, which closed out 
its coast operations a few years later. 

In 1933 Mr. Fay organized and be- 
came chairman of California Casualty 
& Surety Acquisition Cost Conference, 
at a time when competitive disorder 
was threatening the entire casualty 
business. In 1937 he became west 
coast manager of the Bureau. 

William Leslie Jr., general manager 
of the Bureau, issued a release prais- 
ing Mr. Fay for his efforts and char- 
acter. Mr. Leslie stressed his vigorous 
promotion of the safe driver plan in- 
troduced this spring in California by 
the Bureau and National Automobile 
Underwriters Assn. 

Upon retirement, Mr. Fay will also 
relinquish the post of chairman of 
Hawaiian Casualty & Surety Com- 
mittee of San Francisco. 


Travelers Promotes Six 

Travelers has appointed as supervis- 
ing adjusters Kenneth B. Valentine at 
Sacramento, Glen F. Johnson at Des 
Moines, and Curtis E. Mapes at Phila- 
delphia. Fred T. Werner has been 
named district adjuster at Janesville, 
Wis., and Kaye D. Dickson resident 
adjuster at Modesto, Cal. 

Arnold Pearson has been adavnced 
to traveling auditor. He has been in 
the audit department since 1957. 
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St. Paul F.&M. 
Buys Another 
General Agency 


St. Paul F.&M. has acquired the 
Midwest general agency of Kansas 
City, operated by Ted Rhodus. The 
general agency will be merged with 
St. Paul F.&M. and operated as the 
Ted Rhodus department of the 
Paul group. Mr. Rhodus will be man. 
ager and Elmer Plachte and Danie) 
Sheehy will be special agents. Em. 
ployes of Midwest general agency wil] 
become employes of St. Paul F.&M. 


Companies Seek 
To Have CLIP 
Case Dismissed 


Each of the seven defendants in the 
federal case brought by California 
League of Independent Insurance 
Producers charging anti-trust viola- 
tions and seeking $7.8 million in dam- 
ages has filed a motion for dismissal, 
The companies, which are charged with 
coercion, boycott and _ intimidation 
when they reduced commissioners on 
automobile insurance, say the agents’ 
suit does not properly come under the 
jurisdiction of the federal court and 
that it is a “private action” and fails 
to prove actual damages. 

The agents’ case has bounced in 
and out of federal court on the opin- 
ions of two judges. The latest filing by 
CLIP is designed to meet the require- 
ments as outlined by the federal judge 
in San Francisco. One of the things 
the agents had to do was to state the 
actual amount of loss they sustained 
as a result of the commission reduc- 
tions. Treble damages of this are be- 
ing sought. 

A hearing on the motion for dis- 
missal will be held in federal court at 
San Francisco Aug. 4. 


Laurel Canyon Fire 
Loss Still Unknown 


General Adjustment Bureau has 
been unable so far to estimate the 
losses incurred in the recent forest 
fire in the fashionable Laurel Canyon 
district of Los Angeles. GAB has re- 
ceived preliminary reports on 31 total 
and partial claims from the 37 homes 
destroyed or badly damaged by the 
flames. Some of these homes have 
been valued at $80,000 and more. 

Northern California chapter of CPCU 
has scheduled its all-industry lunch- 
eon for Sept. 23 at San Francisco. 





FIRE - CASUALTY MANAGER 
OPENINGS 


Our current selection of Fire and Casualty 
Manager positions has never been more ex- 
tensive than at the present time. Impending 
retirements, Company expansion plans and 
other legitimate factors have opened up some 
very desirable positions. We can recommend 
highly the positions listed below: 


Chicago Cas. Branch Manager $17,500 
Midwest Cas. (All Lines) Undr. Mgr. $12,500 
East Auto Undr. Mgr. $12,000 

Canada_ ‘Fire Acct. Mgr. $10,000 

W. Coast Bond Manager $10,000 
Midwest Fire Undr. Mgr. $10,000 
W. Coast Cas. Cims. Exam. $ 8,000 


Majority of our openings employer pays all 
moving costs and a part or all of the service 
charge. Confidential handling is the keynote 
of our operation. Send for “HOW WE OPER- 
ATE.” No obligation to register. 


FERGASON PERSONNEL 


INSURANCE PERSONNEL EXCLUSIVELY 
HArrison 7-9040 


330 S. Wells St. Chicago 6, Ill. 
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IBM RAMAC® 305 UPDATES ACCOUNTS ON A DAILY BASIS 
FOR FARMERS AUTOMOBILE INSURANCE | , 


Updated accounts on a daily basis—that’s 


" just one advantage IBM RAMAC 305 brings 


to Farmers Automobile Insurance Associa- 
‘tion of Pekin, Illinois. 


“We've greatly speeded up policy writing 
and rating,” says Robert Tebben, Manager 
of the Association. ‘iAgents’ accounts are 
kept up to date on a daily basis, as are 
premiums, pending reserves and paid losses 
for each agent.” 


RAMAC also processes automobile insurance 
applications, maintaining a complete set of 
updated records, as well as computing the 
rate and printing the policy declaration. 


In addition, Farmers Auto uses RAMAC to 
store data on premiums in force, total in- 
surance written, agency production and fre- 
quency, pending reserves, paid losses and 
agents’ accounts. RAMAC produces any set 
of statistics at random; for instance, com- 
plete experience reports, requiring no addi- 
tional extensions or computations, are now 
printed in a mere fraction of the time 
formerly required. 

Why not find out just how the IBM RAMAC 
305 can help your insurance business? Call 
your local 1BM representative today. The 
RAMAC 3085, like all IBM Data Processing 
equipment, may be purchased or leased. 





At IBM RAMAC 305: Robt. Tebben, Secretary- 
General Mgr., and W. F. Donley, President, 


Farmers Insurance A 


DATA PROCESSING 
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Consolidation Of Organizations In 


Fire Field Will Produce Changes 


By KENNETH O. FORCE 


Consolidation of the regional fire 
organizations into a national advisory 
unit seems certain. Eventually this will 
remove from the fire insurance scene 
bodies of considerable age, a lot of 
tradition, and much sentiment. 

Eastern Underwriters Assn. was 
formed in 1926; its predecessor, East- 
ern Union, in 1911. Western Under- 
writers Assn., which started as Western 
Union, will mark its 80th anniversary 
in September. Southeastern Under- 
writers Assn. was organized in August, 
1882. Pacific Board is 72 years old. 

The official purpose of the consolida- 
tion is to simplify the ‘organizational 
structure of the business in the interests 
of efficiency and economy, and in the 
public interest. 


One of the unofficial objectives is to 
save time of company executives that 
has been spent on committee and or- 
ganizational work which will be even- 
tually eliminated. Presumably, the time 
thus conserved will be spent on the 
business of their own companies, 
which, with all of the changes, plans 
and projects on foot today, need it 
badly. 

One purpose of the regional organ- 
izations has been to maintain good re- 
lations with agents. The territorial 
conferences of National Assn. of In- 
surance Agents were set up along ap- 
proximately the geographic divisions 
followed by the regional fire organ- 
ization. Conference committees of 
agents and like groups of company men 
conferred periodically on forms, cover- 
ages, competition, and other problems. 


The annual territorial conference meet- 
ings replaced the former midyear con- 
vention of NAIA. 

In a_ sense, these agent-company 
conference discussions paralleled the 
discussions of problems and agency de- 
sires in the casualty field by National 
Bureau and the casualty committee of 
NAIA. 

The departure of the regionals could 
have the effect of causing agents to re- 
examine the need of holding territorial 
conferences. At Buffalo this spring 
agents seriously debated whether to 
continue holding Eastern Agents Con- 
ference’s annual convention because of 
declining attendance. 

Or the Inter-Regional Insurance 
Conference consolidation could have 
just the opposite effect. The possibility 

(CONTINUED ON PAGE 20) 





Automobile Rates Go 
Up In Md. And W. Va. 


National Bureau and National Au- 
tomobile Underwriters Assn. have re- 
vised automobile rates in Maryland 
and West Virginia. 

In Maryland the liability rates for 
private passenger cars increase 3.7%. 
For class 1 rates increase by $4.80 to 
$7.20 in Baltimore, $1.20 in Baltimore 
suburban, and $1.40 to $2.60 in 
Montgomery and Prince Georges coun- 
ties. For the remainder of the state 
changes range from a reduction of 80 
cents to an increase of 40 cents. The 
2C rate increases $30.20 in Baltimore, 
$14.80 in Baltimore suburban, $13.20 
in Montgomery and Prince Georges 
counties, and $9.60 for the remainder 
of the state. Class 2A increases $17.40, 
$8, $8.40, and $4.80 for the above ter- 
ritories. 

Farmers continue to get a 30% dis- 
count. 

NAUA has reduced comprehensive 
rates for popular priced new private 
passenger automobiles $2 in Montgom- 
ery and Prince Georges counties, and 
$4 in Baltimore suburban. They re- 
main unchanged in the balance of the 
state. 

The $50 deductible collision rate is 
increased 8% in Baltimore and is re- 
duced 20% in Baltimore suburban and 
12% in the balance of the state. The 
$100 deductible is reduced 22% in 
Baltimore suburban and 11% in Mont- 
gomery and Prince Georges counties, 
and is increased 5% in the balance of 
the state. 

Collision on commercial autos oper- 
ating within a 50 mile radius is re- 
duced 6% and on vehicles operating 
beyond a 50 mile radius 10%. 


W. Va. Increase 


In West Virginia the liability in- 
crease is 4.3%. All rates are reduced 
in Wheeling, Ohio County-Marshall 
County and remainder of state terri- 
tories. For the Huntington territory 
all rates are reduced except for 2C. 
For the rural county territories rates 
are reduced for cars without male op- 
erators under 25 and increased for 
cars with young male drivers. 

All rates are increased for the 
Charleston territory, Parkersburg- 
Clarksburg-Fairmont territory, and 
Brooke and Hancock counties. 

Farmers continue to get a 30% dis- 
count. 

The bureau also increased liability 
rates 2.2% for commercial cars and 


25% for garage risks buying the broad 
coverage. 

Comprehensive rates remain un- 
changed in Charleston, Parkersburg, 
Wheeling, Marshall-Ohio and Brooke- 
Hancock territories, but are increased 
$2 in Boone, Fayette, Mercer, Raleigh, 
Lincoln, Logan, McDowell, Mingo, Wy- 
oming, Kanawha (except Charleston), 
Cabell and Wayne (except Hunting- 
ton) counties, and are reduced $2 in 
the balance of the state. 

The $50 deductible collision is in- 
creased 3 to 6% in Clarksburg, Mar- 
shall-Ohio, and Brooke-Hancock, Lin- 
coln, McDowell, Mingo, Wyoming, 
Kanawha (except Charleston), Cabell 
and Wayne (except Huntington) coun- 
ties, they remain unchanged in 
Charleston and Wheeling and in Boone, 
Fayette, Mercer and Raleigh counties, 
and are reduced 3 to 7% in the balance 
of the state. 

The $100 deductible collision goes 
up 4% in Clarksburg, Marshall-Ohio 
and Brooke-Hancock territories, 8% in 
Wheeling, and 9% in Lincoln, Logan, 
McDowell, Mingo, Wyoming, Kana- 
wha (except Charleston), Cabell and 
Wayne (except Huntington) counties, 
and are reduced 4% in Huntington and 
Fairmont territories and approximate- 
ly 9% in the balance of the state. 


Larson Corrects Publicity 
On New Florida Code 


J. Edwin Larson of Florida has put 
out a release calling attention to pub- 
licity about the state’s new insurance 
code that has been misleading. The 
main provisions of the new law do 
not become effective until Oct. 1, not 
July 1, as had been reported. Only 
minor administrative changes within 
the department already have gone into 
effect, and the industry is not af- 
fected by these changes. 

Mr. Larson said the new code em- 
powers Florida’s commission to con- 
duct public hearings on rate filings, 
but that public hearings are not man- 
datory on filings, as had been re- 
ported. He explained that it would be 
impossible to conduct a hearing on all 
rate filings because they are too nu- 
merous and many are not of general 
public interest. 

As a matter of practice, the com- 
missioner has been conducting public 
hearings on automobile insurance fil- 
ings for several months due to the 
widespread interest in this form of 
insurance. 


Texas Department 
Status Still In Doubt 


AUSTIN—The Texas house, in its 
first major action during the new third 
special session of the legislature, voted 
88 to 36 for an amendment to its ap- 
propriations bill that would keep the 
board of insurance on a full-time basis 
and the present salaries of its members 
and commissioner in effect. 

However, the senate in the preceding 
regular and two special sessions has re- 
fused to concur on these points, with 
its opposition directed principally at 
Commissioner William A. Harrison and 
Chairman Penn J. Jackson. It is ex- 
pected that the senate will again reject 
the house plan, throwing the issue 
into conference. 

At the end of the recent second 
special session it was learned that there 
was a compromise proposal setting the 
commissioner’s salary at $15,000 and 
placing board members on a part-time 
status at $10,000 a year each. But no 
vote was taken on this since the session 
had failed to enact a tax bill. 

Four house members, in supporting 
plans for a full-time board, placed the 
blame for the long-standing senate op- 
position on a “small group” of senators 
that had been “offended” at actions of 
the board and the commissioner. 

Legislative observers look forward 
to an early decision since appropria- 
tions and tax measures must be passed 
prior to the start of the state’s fiscal 
year, Sept. 1. 


Detroit Buyers Elect 


E. Dean Damon President 

E. Dean Damon, Parke, Davis & Co., 
has been elected president of Insur- 
ance Buyers Assn. of Detroit. Other 
new officers are Nathan H. Siegel, 
Detroit Steel Corp., vice-president; 
Robert E. Dewar, S. S. Kresge Co., 
secretary, and P. Russell Cole, Ex- 
Cell-O Corp., treasurer. Directors-at- 
large are Ralph H. Geistler, Goddard 
& Goddard Co., Douglas Ames, Mc- 
Louth Steel, and Earl L. McCarter, 
Burroughs Corp. Robert M. Cone, 
General Motors, continues as chapter 
representative to the national associa- 
tion. 


Houston Buyers Hear Banker 

William D. Suhr, insurance manager 
of Bank of the Southwest, spoke on 
bankers bond form 24 at the July 27 
meeting of Houston CPCU. 
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Insurance Stock Funds 
Had Sizeable Gains \ 
In First Half Of ‘59 


By LEVERING CARTWRIGHT 
Cartwright, Valleau & Co. 


Insurance Securities Trust Fund of 
Oakland has distributed its midyear 
statement, showing that the market 
value of its securities was $373,071. 
950. This compares with $356,871,238 
at Dec. 31. 

New names on the list are Li 
Life, 4,450 shares, market $578,500; 
Liberty National, 58,675 shares and 
$2,633,041; Providence Washington, 14- 
120 shares and $278,870; Southland 
Life, 2,560 shares and $248,005, and 
United of Chicago, 2,100 shares and 
$80,850. 

Significant increases in shares owned 
include Aetna Life, increase 3,580; 
Aetna Casualty up 2,855; American 
Motorists 17,560; American Reinsur- 
ance 22,960; B.M.A. 9,846; California- 
Western States 8,723; Commonwealth 
Life 18,300; Fireman’s Fund 23,773; 
Franklin Life 6,052; Glens Falls 8,950; 
Globe & Republic 1,560; (bringing 
ownership up to the maximum 10% of 
G.&R.); Government Employees 4,454: 
Great American 24,650; Gulf, 5,783; 
Gulf Life 12,000; Hartford Fire 3,837; 
Home, 16,300; Jefferson Standard Life 
7,570; Life & Casualty 17,200; Life of 
Virginia 22,369; Maryland Casualty 
17,249 (now owns 10%); Massachu- 
setts Indemnity (owns 10%); Massa- 
chusetts Protective 15,785; Merchants 
& Manufacturers 6,255 (now owns 
10%); New York Fire 2,785; North 
River 8,350; Northwestern National 
Life 3,158; Pacific Employers 8,275; 
Phoenix 4,150; Provident L.&A., 4,040; 
Republic 6,111; St. Paul F.&M. 48,880; 
Southwestern Life 15,776; Springfield 
F.&M., 16,170; Travelers 15,575; Trin- 
ity Universal 10,080; U.S.F.&G. 8,055; 
U. S. Fire 11,756; Washington National 
21,555; Westchester Fire 4,430 (bring- 
ing its ownership up to a full 10% of 
Westchester); Western Casualty 13,500. 

Purchases of insurance stocks for the 
six months aggregated $30,237,314. 

Companies in which the maximum 
10% ownership now lies with ISTF 
are: Aetna Fire, American Equitable, 
American of Newark, American Sure- 
ty; Bankers & Shippers, Boston, Fi- 
delity & Deposit, Globe & Repub- 
lic, Hanover, Hartford Steam Boiler, 
Jersey, Kansas City F.&M., Maryland 
Casualty, Massachusetts Indemnity, 
Merchants & Manufacturers, National 
Fire, National Union, New Hampshire, 
Pacific Indemnity, Pacific of N. Y., 
Peerless, Reliance, Seaboard Surety, 
Security of New Haven, Standard Acci- 
dent, Westchester. 





Texas Blue Goose Elects 

H. P. Cabness, Trinity Universal, 
was elected most loyal gander of South 
Texas pond of Blue Goose at the an- 
nual meeting at Houston. Other new 
officers are: Supervisor, W. O. Coles, 
General Adjustment Bureau; custo- 
dian, T. W. Brooks, Fireman’s Fund; 
guardian, Richard J. Brogdon, Ameri- 
can; keeper, W.A. Nabors, Travelers, 
and wielder, R. H. Baugh, T. J. Bettes 
general agency. 

Fire Prevention Week has been pro- 
claimed by President Eisenhower for 
the week of Oct. 4. 


Hartford Steam Boiler will move its 
New York office to 125 Maiden Lane 
Aug. 1. 
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with the NEW 
Flectromatic Auto Insurance Plan 


TIME IS MONEY 


to 


To receive 
scribing this plan, just clip the coupon, attach to your 
letterhead and mail. A few territories are still open to 
selected agents. 


This is not just another “stripped-down” economy 
policy with direct-collection and continuous-policy plan. 
Valley Forge uses the broad, well-established Standard 
Family Automobile Policy—coverages are optional. Our 
plan is simplicity itself, with all unnecessary and dupli- 
cate operations absolutely eliminated . . . thus permitting 
modern electronics to be employed to the fullest extent. 
This plan truly provides the greatest gift of all—TIME . . 


think— 

plan— 

promote— 

solicit— 

build small accounts into big accounts— 
properly service deserving risks— 
recapture lost accounts— 

earn more net income. 


the Valley Forge brochure completely de- 


INSURANCE COMPANY 


Member of the 


AMERICAN CASUALTY GROUP 


Reading, Pennsylvania 
Since 1902 










Valle y Forge 
SMASHES THE 


BARRIER 


WANK IN™ 


“9 
. 








e Standard Family Automobile Policy 


(NOT a stripped-down “economy package”) 
‘Electronic Billing & Renewing 
Simplified Competitive Rates 
New Business Bonus 
Full Renewal Commissions 
Simplified Plan | 
4, 8 or 12 Month Basic Term Plans 


(Eliminates the need for cumbersome, costly installment payment plans) 


This plan is now available in Alabama, Arkansas, California, Connecticut, Delaware, District of 
Columbia, Florida, Georgia, Idaho, Illinois, Indiana, lowa, Maryland, Michigan, Minnesota, Missouri, 
Nebraska, Nevada, Ohio, Oregon, Pennsylvania, Utah, Vermont, Washington, West Virginia, Wisconsin. 
The plan will be introduced in additional states shortly. 





VALLEY FORGE INSURANCE COMPANY, Reading, Pa. 


Please rush details of the new Valley Forge Electromatic Insurance Plan. 
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Too Many Cooks 
Spoil the Broth 


Sir Balthazar Gerbier, noted German author of the early 
seventeenth century, included this much quoted phrase in 
one of his works. It has application to insurance, as well as 
to the culinary art. 


Too many companies in an agent’s office can spoil the op- 
eration. It’s expensive to maintain contracts with a company 
when you don’t use it very much. And the up-to-date agent 
of today is trimming expenses every place he can. He’s weed- 
ing out his companies and securing contracts with those mul- 
tiple-line groups he knows can fill most of his needs. 


That’s why Buckeye Union is enjoying good growth. More 
and more agents are seeking agency agreements as they 
learn more and more about our group—top commission 
schedules, attractive contingent agreement, group life insur- 
ance for agents, a wide variety of property and casualty spe- 
cial forms, liberal underwriting, excellent claim and field 
service. It will pay you, too, to look into the advantages of a 
Buckeye Union Agency Contract. 


If you would like more information about our progressive, 
multiple-line group of stock companies, contact our nearby 
branch office in Ohio, Pennsylvania, Michigan, Kentucky, 
West Virginia, Virginia, Indiana, or call our agency superin- 
tendent in the Home Office. 


BUCKEYE UNION INSURANCE COMPANIES 
Box 1499, Columbus 16, Ohio 














‘SPEAKING OF 


QW 


isn’t this the sort of situation in which fire insurance 
underwriters are sometimes placed? 


How can they be expected to expedite business, exercise sound 
judgment and produce lower loss ratios when handicapped 
by incomplete or out-dated information? 


In handling the flow of risks that pass over an underwriter’s 
desk, there is only one “fingertip” source of the thousand-and-one 
facts needed for sound underwriting. That is modern, 

up-to-date SANBORN MAPS — the eyes of underwriting. 


Is it any wonder that “mapping” companies save millions 
annually through lower average loss ratios? 


SANBORN MAP COMPANY 


HOME OFFICE: 629 FIFTH AVENUE, PELHAM, N. Y. 
NEW YORK CITY: 85 John Street 

CHICAGO: 220 S. State Street 

SAN FRANCISCO: 530 Washington Street 
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Foreign Economic Change And American 
Expansion Abroad Pose Buyer Problems ' 


Insurance buyers of companies with 
foreign operations must be alert to 
worldwide economic changes, analyze 
them from an insurance standpoint 
and alter their protection programs 
for the best interests of their organi- 
zations, according to M. Raymond 
Garrison Jr. of the brokerage depart- 
ment of American Foreign Insurance 
Assn. He outlined developments in 
foreign countries in a talk to the 
Pittsburgh chapter of American Socie- 
ty of Insurance Management. 

Foreign expansion of American in- 
dustry seeking new markets is being 
influenced by economic and _ political 
changes in all parts of the world. A 
striking example is the advent of the 
common market and European eco- 
nomic integration. 

Basic Feature Outlined 


The basic feature of the common 
market is the removal of tariff and 
quota restrictions on trade among the 
members and the establishment of a 
uniform system of tariffs to be 
levied against non-members countries. 
Not only will this mean that member 
countries will be greatly encouraged 
to trade among themselves, but it will 
place exports from the U.S. to these 
countries at a disadvantage. In addi- 





Annual Fire And Casualty 
Institute At Boulder 


The annual fire and casualty insti- 
tute was recently held at the Univer- 
sity of Colorado, Boulder. The institute 
incorporated a special new feature— 
a fire policy writing workshop for 
office personnel, salesmen and junior 
underwriters. 

The workshop was supplemented by 
the agents’ clinic for experienced 
producers. The program also provided 
sales ideas in life insurance, inland 
marine, surplus lines, homeowners 
and other package policies. An addi- 
tional feature was a session on agen- 
cy management, including cost analy- 
sis, agency advertising, personnel 
management and merchandising. 

The school, conducted in two simul- 


taneous sessions, was conducted by 
company men, all of Denver, and 
agents. 


Zubrow Opens Clinic 


Reuben Zubrow, University of Colo- 
rado economics professor, opened the 
clinic. Surplus lines were handled by 
Victor Hamilton, Sayre & Toso- 
W. B. Brandt & Co., and Jack O’Mara, 
C. V. Starr & Co. Inland marine rat- 
ing was analyzed by Edward C. 
Gabree, Phoenix of Hartford, and 
Edward C. Higgison, Aetna Casualty. 
The first day’s program concluded 
with a workshop on inland marine 
rating. 

On the second day, a panel on sell- 
ing homeowners and other package 
policies featured Gerard TeBockhorst 
and William Kersten, Denver agents, 
and Barney Flood, Greeley. Agency 
management and merchandising was 
discussed by Richard E. Layton, 
vice-president of Rough Notes Co., 
Fred Gund of Colorado Springs, Ray- 
mond Beckner of Grand Junction, and 
Charles Lott of Greeley. 

The workshop running concurrently 
with the clinic was directed by 
Wayne Jurgens, Denver agent, and 
Phillis Pavone of Employers Liability 
group. Instructors included Hugh 
Dennison and Lee Lauck, inspection 
bureaus, Richard Sharpe of U.S.F.&G. 
and John Sommer, Denver agent. 
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tion, U.S. markets in other Europeay 
countries may be reduced through 
competion, as efficiency and prodye. 
tivity of the common market coup. 
tries increase. 


New Foreign Markets 


In order to avoid discriminatioy 
against their products, many Ameri. 
can manufacturers are now building 
new plants, acquiring foreign yb. 
sidiaries and arranging licensing ang 
royalty agreements with companies jp 
the common market countries, Mr. 
Garrison pointed out. This market 
represents only one type of world-wide 
economic change that present insur. 
ance opportunities. As American com- 
panies decide to engage in foreign 
manufacturing or to increase such ac- 
tivity, their insurance buyers yill 
become more closely associated with 
foreign insurance. Accordingly, cover- 
age programs will differ in keeping 
with the particular areas of the world 
in which a company expands. 

Mr. Garrison told the buyers to 
visualize a vast assortment of firms 
with varied insurance programs, mul- 
tiplied by the many countries that 
differ in customs, laws and _ general 
viewpoints with respect to foreigners. 
This brings into focus the need for a 
coordinated insurance program that 
will provide some semblance of uni- 
formity for a particular insured. 

He said that the type of program 
best fitted to insured’s needs—wheth- 
er policies are written locally in the 
language and currency of a particular 
country, or are written in the US. to 
cover in a foreign country, or are a 
combination of the two—depends upon 
many factors. These include the laws 
of the countries concerned; the cover- 
age required; the local income tax 
situation; where the premium pay- 
ment is to be made; where claims are 
to be paid; local exchange regula- 
tions; autonomy of local managers; 
and local good will considerations. 

Most countries have laws regulat- 
ing insurance, Mr. Garrison said. Some 
of these laws are stringent and in- 
clude penalties for violation, while 
others are not clearly defined and 
leave a great deal of latitude to the 
insurer. Many of them generally pro- 
hibit unadmitted insurance, while 
others make no reference to it. Cer- 
tain countries have compulsory laws 
for various types of coverages where- 
by insured must insure within that 
country, automobile BI and PDL, 

(CONTINUED ON PAGE 19) 
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Life-Fire-Casualty 


Cartwright, Valleau & Co. 


Members Midwest Stock Exchange 
Board of Trade Building 
Chicago 4, Illinois 
WaAbash 2-2535 Teletype CG1475 


You may telephone orders collect. 
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She works for you—the State Farm agent. Yet you may never 
have seen her before. She’s one of the 9,346 people who pro- 
vide you with precious time. 


She’s one of the billers, checkers, policy typists, code review- 
ers, underwriters, statisticians, mail clerks—the people in our 
offices whose countless tasks help free you from detail work, 
give you the time to sell. 


There’s an office worker for every one of our 7,500 agents. 
And there are 1,600 claim representatives to assist in the field. 
It’s planned this way to support our “‘Marketing Partnership” 
between the company and you—the agent. And it’s this unique 


FieNATIONAL UNDERWRITER 


partnership that makes you your own boss, free to serve a large 
clientele with our well-rounded portfolio of auto, life and fire 
insurance. You enjoy the position of “family insurance man.” 
And because you represent only State Farm, you benefit from 
full identification with our vigorous national advertising and 
promotional programs. 

So Mr. Agent, meet Miss Jones. She’s 
doing a lot to support the ““Marketing Part- 
nership” between you and State Farm that 
has kept us the world’s largest automobile 
insurance company for 17 straight years. 


STATE FARM 


ce 


INSURANCE 


For further information on any aspect of State Farm operations, write: Director of Public Relations, State Farm Insurance Companies; Home Offices, Bloomington, Ill. 
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N. Y. Releases Report Of Examination Of 
Simmons & Co., Which Operates Oil Pool 


The New York department has com- 
pleted an examination of John G. 
Simmonds & Co. of New York, which 
for a number of companies, writes 
oil and affiliated risks throughout the 


U.S. The report of the examination, 
made by Frank Cardi, describes the organizations for 
operations of the Simmonds organiza- poses rely on 


tion. 


The department made four recom- 


mendations. One is that the Simmonds 
organization file under section 182 of 
the insurance law as a service or ad- 
visory organization, and under section 
186-a as a joint underwriting associa- the 
tion. The report points out that rating 
all practical 
information furnished 
by Simmonds’ inspectors and engineers 
since they are recognized as experts 
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examiner concluded, 


pur- atic 
association. 


Simmonds office 


in their field. Their inspections and 
interpretation of the petroleum pro- 


perties schedule generally are ac- 
cepted in all rating jurisdictions. 
Simmonds office is also a medium 


through which insurers acting in con- 
cert underwrite oil insurance risks and 
reinsure such risks within the group 
in agreed proportions. Consequently, 
the Sim- 
monds office is both an advisory or- 
ganization and a joint underwriting 


Another recommendation is that the 
file documents in 








More Hartford Extras for H 


seme 








SMITH, WHILOCK 


ts 


F_AGENCY 


310 MAIN ST. SPRINGFIELD 


HARTFORD INSURANCE 


artford Agents 


—_ 





Identification that pays off in sales 


Associating your agency with the famous Hartford Stag 
symbol is good business — any time. And Hartford Group 
Agents have, for years, publicly displayed that trademark on 
attractive office, building, and window signs. 

Now Hartford Agents have another device—the Roadside 
Sign. It’s a powerful, new advertising tool, specifically 
designated to help Hartford Agents get /ocal mileage out of 
the Hartford’s aggressive national advertising which appears 
regularly in Saturday Evening Post, Life, Look, Reader’s 
Digest and many other leading magazines. 

Hartford magazine ads advise “See your local Hartford 
Agent.” Hartford Roadside Signs tell the public where to 
find him! 

More than 4,000 Roadside Signs now dot the Nation’s 
highways. And more are appearing every day, forging a 


strong and constantly growing advertising network that works 
for all Hartford Agents... 

Individually, they work to build the agent’s prestige. Work 
to build his sales. Work as all Hartford Agent extras do... to 
identify the /ocal Hartford Agent with the nationally known 
Hartford Stag trademark, symbol of quality protection since 
1810. 


HARTFORD 


Fire Insurance Company 


GROUP 


Protection for family... | 
home...car... business 
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HARTFORD FIRE INSURANCE COMPANY * HARTFORD ACCIDENT AND INDEMNITY COMPANY * HARTFORD LIVE STOCK INSURANCE COMPANY 
CITIZENS INSURANCE COMPANY OF NEW JERSEY, HARTFORD 15, CONN. + THE COLUMBIAN NATIONAL LIFE INSURANCE COMPANY, BOSTON 12, 
MASS. * NEW YORK UNDERWRITERS INSURANCE COMPANY, NEW YORK 338, N. Y. * TWIN CITY FIRE INSURANCE COMPANY, MINNEAPOLIS 2, MINN. 
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accordance with the applicable stat. 
utes of other states. The report points 
out that the Connecticut department 
in 1947, Wisconsin in 1948, California 
in 1949 and Rhode Island in 195), 


inquired as to the status of the office | 


and whether it was subject to the 
filing requirements of the rating laws 
of those states. The Simmonds office 
replied that the organization consiq. 
ered itself a general agent of the ip. 
surers it represented. It submitteq 
certificates of incorporation and lists 
of companies it represented, leaving 
it to the departments to determine 
how the organization should be clas. 
sified. California ruled that the or. 
ganization came under the provisions 
applicable to joint underwriters and 
joint reinsurers. The other three de. 
partments did not pursue the corre- 
spondence. 


Complete Filing Recommended 


Mr. Cardi in his report expressed 
the belief that silence on the part of 
the three departments does not re- 
lieve Simmonds from filings imposed 
by their rating laws. Consequently, 
he recommended that complete filing 
be made in all other states which 
have rate regulatory laws, including 
filing requirements in respect to ad- 
visory organizations and joint under- 
writing associations. 

On interstate business, one rating 
bureau, called the sponsoring bureau, 
files the rates which the Simmonds 
organization uses. In this connection, 
the New York department recom- 
mended that the sponsoring bureaus 
should obtain the necessary data to 
check the computations involved in 
the makeup of their state average 
rates. Another recommendation was 
that the Simmonds office consult with 
rating authorities to explore the most 
practical methods for rating the major 
oil lines under the petroleum com- 
panies’ schedule. 


Companies Represented 


Simmonds & Co. is one of the two 
U. S. oil risk markets. The other is 
Oil Insurance Assn. Simmonds & Co. 
represents several insurers. They are, 
with the percentage of participation 
in the pool: Atlas, 22.5; Aetna Fire, 
10; Employers Fire, 2.5; Reliance, 10; 
North America, 10; London Assurance, 
10; Merchants Fire of New York, 2.5; 
National Union Fire, 7.5; Northern 
Assurance, 7.5; Providence Washing- 
ton, 5; Royal Exchange, 2.5; Switzer- 
land General, 5; and Travelers In- 
demnity, 5. 

The office operates with 24 em- 
ployes, 15 at the home office in New 
York and three at each of the three 

(CONTINUED ON PAGE 16) 
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J. B. CARVALHO, President 
95 WOODLAND ST., HARTFORD 5, CONN. 
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ONLY INA GIVES YOUR CUS ieee 





these complete International Service facilities 


INA’s world-wide organization can give your office international reach. It offers 
you special representatives and a network of offices in more than 40 countries, 
serving your customers with branches there . . . or your policyholders who travel 
abroad . . . or problems that come up with customers who export or import. As 
trade grows and the world shrinks, facilities abroad are becoming a ‘must’ of 
modern service. In this competitive day INA offers the agent with a future extra 


value in abundant measure. It’s unique and it’s yours. 


INSURANCE BY NORTH AMERICA 





Insurance Company of North America . Indemnity Insurance Company of North America . Life Insurance Company of North America . Philadelphia 


ll 
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N.Y. Federation In 
Scholarship Award 


Insurance Federation of New York 
has presented a $1,000 college scholar- 
ship award to Brenda M. Meehan of 


Sacred Heart Academy, Hempstead. 
Miss Meehan took the award for the 
best essay on “What the Private 


Enterprise System Means to the U.S.” 
She was sponsored in the contest by 
Albert E. Mezey, New York agent. 
The competition was open to seniors 
in 1,100 public and private high schools 
in the state. 
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Cracking Differs From 
Collapse, Court Says 


Alabama supreme court has ruled 
that substantial cracking in walls and 
foundations is not “collapse of a build- 
ing or part thereof’ within the mean- 
ing of the dwelling buildings and 
contents broad form. The case is 
Central Mutual vs Royal et al, 9 CCH 
(Fire & Casualty) 1091. 

Reversing a lower court decision in 
favor of insured, the supreme court 
held that since there was no falling 
in or loss of shape or reduction to 


flattened form or rubble, there was no 
collapse. The insured’s claim was 
based upon cracks in the inside and 
outside walls and foundation of his 
house several weeks after he and his 
wife had heard a “terrific racket... . 
like something large had fallen and 
broken.” 

Mississippi Assn. of Insurance Agents 
sponsored their annual school of fire 
casualty and surety underwriting at 
Jackson on July 15-17. Topics included 
coverages, agency management and use 
of manuals. 





Tf you are 
, tomorrow 
minded... 


your clients will respect Central's prompt, fair 
claim service 


Paying claims is your prime function as 
far as your customers are concerned. 
Logically, the way their claims are settled 
determines how they feel toward you. 
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Home Office: 


Van Wert, Ohio. Branch Offices in: Atlarta, Boston, Dallas, Denver, Los Angeles, Montreal, New York, San Francisco, Toronto. 


When you sell Central, you have behind 
you an outstanding reputation for 

prompt, fair claim service. 

Central has other distinct advantages— 
not merely to help you sell—but to build 
your prestige, your reputation, your 
professional status in the community. 


Send for the booklet, ‘“‘Plus Factors for 
Added Premium Volume.” Write to: 
Advertising Department, Central Mutual 
Insurance Company, Van Wert, Ohio. 


INSURANCE COMPANY 
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A MULTIPLE LINE COMPANY 


Van Wert, Ohio 
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Pacific National Is 
Co-Sponsor Of Novel 
Auto Safety Drive 


Pacific National Fire has begun ; 
nationwide safety campaign that pays 
tribute to women drivers. Co-spongo; 
is Koret of California, manufacture 
of sportswear for women. 

“Women Are Wonderful—Driverg: 
is the campaign theme. A “Women Ar 
Wonderful—Drivers” safety kit has 
been prepared containing safe-driving 
recognition cards for women who haye 
had no accidents or moving traffic 
violations for one year. These cards wil] 
be available at the offices of Pacific 
National agents and brokers and jp 
fashion stores selling Koret merchan. 
dise. 

The safety kits also contain bumper 
stickers for ladies who qualify, a folder 


of safe-driving tips, and _ safety 
posters. 

Agents will display these posters at 
the same time stores across the 


nation salute women drivers in win- 
dow displays. 


Revise N. Y. Work Code 


Construction accidents in the past 
decade have led to a full revision of 
New York’s construction and demoli- 
tion code, which the state department 
of labor will make effective Nov. 1. 
The collapse of New York Coliseum 
while under construction in May, 1955, 
with injuries to 140 workers, led to 
major revisions. The coliseum ac- 
cident showed the need for a broad 
expansion of the code to specify re- 
quirements for shoring of concrete 
work. Previously, there had been no 
law governing such work. 

The rewritten code covers all con- 
struction work, whereas the previous 
version governed largely building con- 
struction. The code will set up re- 
quirements for excavation, trenches, 
land clearing, moving of buildings, re- 
moval of machinery from buildings, 
and even the removal of dead trees. 

The large number of bridge projects 
now under construction will be af- 
fected. To protect men falling off this 
type of construction, the code will 
require that life nets be suspended be- 
neath working surfaces 50 feet above 
land or water. 


Mutuals Raise Glass Rates 


Mutual Insurance Rating Bureau 
has increased glass rates in eight 
states. The increases are: In Indiana 
11.7%, Iowa 6.3%, Kentucky 10.9%, 


Michigan 7.7%, Nevada 6.7%, New 
Mexico 6.9%, Ohio 12.9%, and Okla- 


homa 5.9%. 


B. & R. EXCES¢ 


CORPORATION 


EXCESs BROKER; 





Surplus Line 

Excess Limits 

Ocean Marine 

Errors and Omissions 
Reinsurance (Facultative 
& Treaties) 


26 Court St., Brooklyn, N. Y. 
TRiangle 5-6230 











Personal Attention for Your Problems 
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; Loss by fire is a major industrial 
em, James E. Blowers, assistant 
manager of New York Fire Insurance 
Rating Organization, told the Central 
New York Safety Conference & Ex- 
nosition in Syracuse. Discussing why 
industrial plants burn, he said Na- 
tional Fire Protection Assn. reported 
ast year that the increase in number 
and dollar loss of industrial fires is 
primarily responsible for the steady 
increase in U.S. and Canadian fire 
losses in recent years. 

Fire is destroying all classes of 
property at an alarming rate every 
year, he said. Further, the dollar fire 
joss is becoming greater. This in- 
creasing annual dollar loss may not 
be due entirely to more fires, but in 
part to a shrinking dollar. However, 
the aspect of these loss figures which 
is so alarming is that by all rights 


probl 


annual losses should be dropping 
steadily. 
“Today we know more about the 


causes of fire,” he said, “more about 
prevention and far more about ex- 
tinguishment than we ever did before. 
Equipment and methods of extinguish- 
ing fires are advanced to a high state 
of development. We have the know- 
why, the know-how and the where- 
with-all to stop fires, at least on pap- 
er. Properties are burning every year 
that we know perfectly well could 
have been saved had the knowledge 
we already possess been applied.” 


Lesson Not Applied 


NFPA concluded its investigation of 
the Chicago school fire by noting that 
its most tragic aspect was that no 
new lessons in fire protection could 
be learned from the fire. 

Why do so many properties burn 
every year in a country that claims 
first place in the world in technical 
know-how 

The answer is simple, but the solu- 
tion apparently is not, Mr. Blowers 
said. “We are not applying the tech- 
nical knowledge we possess. We are 
not heeding the advice of the capable 
fire protection engineers we employ. 
Prevention of this year-after-year 
drain on our national resources will 
cost money and it will cost effort. Is 
it worth it? Or can we assume that 
fire insurance is covering the losses 
and that we are really not losing any- 
thing? Unfortunately insurance can 


cover only a part of the total financial 
' loss when a major industrial plant 
burns.” 

In recent years, he said, National 
Board has been making special study 
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How To Prevent Large-Loss Fires, Which 
Are Chief Cause Of Rising Fire Damage 


of large-loss fires, those over $100,000, 
to see why it is that so many little 
ones become big ones. 

The factor which most of these 
large-loss fires had in common, Na- 
tional Board reported for 1958, was 
late reporting. Of 505 fires of more 
than $100,000 loss, 340, well over half, 
were discovered and reported too late 
for the fire department to have any 


hope of saving the buildings. Delayed 
discovery and reporting, then, is a 
major problem. Many loss reports say 
the fire was discovered by a passerby 
several hours after the building had 
closed for the day and when the fire 
department arrived the entire build- 
ing was involved. Or, the roof fell in 
shortly after the fire department ar- 
rived. 


Large Open Areas 


Another major factor brought out 
by National Board studies is the large 
communicating areas with no effec- 
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tive physical barriers to prevent the 
rapid spread of fire throughout an 
entire building. Industry is building 
factories to accommodate continuous 
assembly lines, conveyor systems, con- 
tinuous aisles from one end of a plant 
to another to permit the trucking of 
stock to all parts of a plant. Shopping 
plazas are being constructed with un- 
divided individual areas of thousands 
of square feet, all connected by a 
common roof. Supermarkets’ can 
easily be converted to super-fires. 

A third major factor frequently 


(CONTINUED ON PAGE 22) 








Just S-O-S for the Man from “Ag”... 
the company that’s Strong On Service! 


Stymied by needless delays? 





When you find yourself slowed up by “balky prob- 
lems,” put in a call for the “Ag” Man. Everyone has 
times when two heads are better than one. And those 
are the times when it pays to have the “Ag” Man in 
your corner. Supplementing your knowledge of the 
agency business with his, makes for a team operation 


profitable to both. 
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You're aheaw aii the way when you icam or wit “AG"! 


Remember, “balky problems” eat up time and prof- 
its. SOS for the Man from “Ag”... the Company 


that’s Strong On Service. 


Mail Coupon today for Complete “Ag” Story 
The Agricultural Insurance Co., Dept. N-729 


Watertown, N.Y. 

As a quality agent, I could be interested in teaming up 
with a quality company. Let’s have the detail= without 
obligation. 
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Fast Goud Sewice 


AS CLOSE AS THE NEAREST MAILBOX 


When your clients need Administrator or Executor bonds, 
they need them in a hurry. Royal-Globe’s post card appli- 
cation is now good for,bonds up to $50,000, without appli- 


cant’s signature. 


This is just one sales item in Royal- 
Globe’s completely streamlined bond 
service. Another sales advantage is 
the brand-new “Attorney’s Kit” 
with applications, memo pad and 
other useful information. 

Call your Royal-Globe bond special 
representative today for complete 
information on our new bond ser- 
vice. He is a member of your local 
R-G mobile production team, 
another reason why we say Royal- 
Globe is 


“TOPS IN EVERY SERVICE” 
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Conventions 


Aug. 6-8, Alaska agents, annual, Ketchikan. 
Aug. 9-12, West Virginia agents, annual, 

| Greenbrier, White Sulphur Springs 

Aug. 13-15, Texas mutual agents, annual, 
Statler-Hilton Hotel, Dallas. 

Aug. 19-20, ABC Service Bureau, annual, 


French Lick-Sheraton, French Lick, Ind. 
Aug. 19-20, Hoosierland Rating Bureau, an- 
nual, French Lick-Sheraton, French Lick, 
| Ind. 
| 
Aug. 19-22, Federation of Insurance Counsel, 
annual, Fontainebleau Hotel, Miami Beach. 
| Aug. 20-22, Montana agents, annual, East 
Glacier Hotel, Glacier Park. 
| Aug. 24-25, South Dakota agents, 
; Sheraton-Johnson Hotel, Rapid City. 
Aug. 31-Sept. 2, International Federation of 


annual, 


Commercial Travelers Insurance Organiza- 
tions, annual, Broadmoor Hotel, Colorado 
Springs. 

Sept. 9-11, Maine agents, annual, :Samoset 
Hotel, Rockland. 

Sept. 9-11, Washington agents, annual, Daven- 
port Hotel, Spokane. 

Sept. 10-11, Minnesota agents, annual, Hotel 


Duluth, Duluth. 

Sept. 10-11,° Conference of Mutual Casualty 
Companies, sales & agency conference, Con- 
rad Hilton Hotel, Chicago. 

Sept. 10-12, Nevada agents, annual, Stockmen’s 
Motor Hotel, Elko. 

Sept. 13-15, Pennsylvania agents, annual, Bed- 
ford Springs Hotel, Bedford. 

Sept 13-15, Oregon agents, 
Hotel, Salem. 

Sept. 13-16, Idaho agents, annual, 
Lodge, Sun Valley. 

Sept. 14-15, Minnesota mutual agents, annual, 
Pick-Nicollet Hotel, Minneapolis. 

Sept. 14-15, New Jersey agents, annual, Tray- 
more Hotel, Atlantic City. 

Sept. 15-18, Mutual Loss Managers’ Conference, 
annual, Edgewater Beach Hotel, Chicago. 
Sept. 16-18, Society of CPCU, annual, Ambas- 

sador Hotel, Los Angeles. 

Sept. 17-19, American Mutual Insurance Al- 
liance Forum, Schroeder Hotel, Milwaukee. 

Sept. 17-19, Louisiana mutual agents, annual, 
New Hotel Monteleone, New Orleans. 

Sept. 17-19, New Mexico agents, annual, West- 
ern Skies Hotel, Albuquerque. 

Sept. 20-22, West Virginia mutual agents, an- 
nual, Daniel Boone Hotel, Charleston. 


annual, Marion 


Sun Valley 


Sept. 20-22, Indiana mutual agents, annual, 
Vendome Hotel, Evansville. 

Sept. 21-23, National Assn. of Insurance 
Agents, “armual, . Hotel, Chi- 
cago. 

Sept. 22, Michigan agents, annual, Conrad- 


Hilton Hotel, Chicago. 

Sept., 24-25, Oklahoma mutual agents, fall con- 
vention, Biltmore Hotel, Oklahoma City. 
Sept. 27-30, International Claim Assn., annual, 

Americana Hotel, Miami Beach. 

Sept. 28-28, New Hampshire agents, annual, 
Wentworth-by-the-Sea, Newcastle. 

Oct. 4-5, Vermont agents, annual, 
Manchester. 

Oct. 4-6, Kansas agents, annual, Town House, 
Kansas City. 

Oct. 4-7, National Assn. of Casualty & Surety 
Executives and National Assn. of Casualty 
& Surety Agents joint annual meeting, 
Greenbrier, White Sulphur Springs, W. Va. 

Oct. 7-9, Western Loss Assn., annual, Lake 
Lawn Hotel, Lake Delavan, Wis. 

Oct. 7-8, Wisconsin agents, annual, 
Hotel, Milwaukee. 

Oct. 9-10, State Adjusters 
annual, Severin Hotel, Indianapolis. 

Oct. 11-13, Ohio agents, annual, Sheraton 
Gibson Hotel, Cincinnati. 


Equinox, 


Schroeder 


Assn. of Indiana, 


Oct. 11-13, Tennessee agents, annual, Andrew 
Johnson Hotel, Knoxville. 

Oct. 11-14, Conference of Mutual Casualty 
Companies, annual, Baker and Adolphus 
Hotels, Dallas. 

Oct. 11-14, National Assn. of Mutual Insur- 


ance Companies, annual, Baker and Adolph- 
us Hotels, Dallas. 

Oct. 15-16, Nebraska agents, 
House, Omaha. 

Oct. 18-20, Maryland agents. 
Hotel, Baltimore. 


annual, Town 


annual, Emerson 


Oct. 18-20, Missouri Assn. of Independent 
Soe, annual, Hotel Governor, Jefferson 
ty. 


Oct. 18, Rhode Island agents, annual, Sheraton- 
Biltmore Hotel, Providence. 

Oct. 19-20, Arizona agents, annual, 
Inn, Phoenix. 

Oct. 19-21, National Assn. of Mutual Insur- 
ance Agents, annual, Chase Park Plaza, St. 
Louis. 

Oct. 19-21, Western Underwriters Assn., annual, 
Greenbrier. White Sulphur Springs, W. Va. 

Oct. 25-27, Illinois agents, 60th annual, Le- 
land Hotel, Springfield. 


Camelback 





Oct. 26-28, 


California agents, annual, 
Hotel, 


Los Angeles. 


Biltmore 


Oct. 26-28, National Assn. of Indepenaent In- 
surers, annual, Sheraton Park Hotel, Wash- 
ington, I). C. 

Oct. 27-28, Massachusetts agents, annual, 
Sheraton Plaza Hotel, Boston. 

Oct. 29, Connecticut agents, annual, Statler- 


Hilton Hote], Hartford. 


Oct. 29-31, Colorado agents, 


Broad- 
moor Hotel, Colorado Springs. 


annual, 
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“Large risk” 
clients appreciate 
this service 


OU SAFEGUARD “large risk’ clients’ 

interests — and yours — when you 
recommend an appraisal that provides 
a sound basis for determining provable 
property value and related insurance 
protection. 

Many brokers and agents find our 
brochure, “Appraisal Procedure,” very 
useful in pointing up the value of an 
authoritative appraisal to industrial, 
commercial or institutional clients, 

Our booklet, “What The Businessman 
Should Know About Fire Insurance” 
(100 pages of valuable information) 
will also be appreciated by your clients, 

We will be glad to send you a supply 
of these brochures and booklets — 
without cost or obligation, of course. 
Write Dept. NU. 






THE LLOYD-THOMAS co. 


Recognized Appraisal Authorities Besar 
4411 Ravenswood Ave., Chicago 40, Ill. 
Offices Coast to Coast. 

First for Factual Appraisals Since 1910 





Service Guide 














O’TOOLE ASSOCIATES 


Incorporated 
Management Consultants to 
Insurance Companies 
Established 1945 


220-02 Hempstead Avenue 
QUEENS VILLAGE 29, NEW YORK 








The LAWRENCE WILSON COMPANY 
Managing General Agents 
SURPLUS LINES - All Forms 
Represented at LLOYD’S, LONDON 
First National Bank Building 
Tulsa 3, Okla. 








TRANS-CANADA ASSURANCE 
AGENCIES, INC. 
LLOYD'S CORRESPONDENTS 
SPECIAL RISKS—SURPLUS LINES 
REINSURANCE 
1231 Ste. Catherine St., West 
Montreal, Canada 








BOWLES. ANDREWS & TOWNE. Inc. 
ACTUARIES 
MANAGEMENT CONSULTANTS 
LIFE—FIRE—CASUALTY 
EMPLOYEE BENEFIT PLANS 






















RICHMOND ATLANTA NEW YORK 
PORTLAND DALLAS MIAMI 
g CONSULTANTS ¥ 






IN MARKETING AND MANAGEMENT 

FOR THE: INSURANCE BUSINESS 
FRANK LANGUAASSOCIATES 
ONE NORTH LASALLE ST. 521 FIFTH AVENUE 


CHICAGO 2, ILLINOIS NEW YORK 17, N.Y. 








CONFIDENTIAL NEGOTIATIONS 
FOR SALE OF 
INSURANCE COMPANIES 
RALPH F. COLTON 


30 N. LaSalle St. Chicago 2, Ill. 
Financial 6-9792 
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Royal-Globe Raises 


Peters And Doremus 

Royal-Globe has appointed Albert 
R. Peters assistant manager of the 
head office agency system depart- 
ment. He w ill be associated with Oscar 
Beling, manager. Mr. Peters joined 
the group in 1941, and for nine years 
has been at Chicago as a special rep- 
resentative in midwest states. 

The group has established a fidelity 
and surety department at its Cincin- 
nati office. Bruce Doremus, formerly 
special representative at Cleveland, 
has been named head of this special 
agency service. 


Discharged Worker Denied 
Disability By N. J. Court 


The appellate division of New Jer- 
sey superior court has ruled that an 
insurer was not liable for temporary 
disability benefits to a worker who 
was injured after he was discharged. 

John W. Butler, a laborer employed 
py the Bakelite Co. division of Union 
Carbide Corp. of Bound Brook was 
discharged on June 16, 1958. He re- 
ceived two weeks vacation pay as 
well as 142 weeks severance pay in ac- 
cord with a union contract. On July 3, 
1958, while still unemployed, Butler 
nearly severed his thumb while chop- 
ping wood and was disabled for more 
than two months. 

Butler filed a claim for disability 
benefits against his former employer 
and Metropolitan Life, the insurer. 
The state unemployment division held 
that since he had received vacation 
pay, plus a severance payment, his 
employment had been extended and 
he was entitled to disability. The ap- 
pellate court reversed this finding, 
holding that the key issue was wheth- 
er Butler was performing services for 
Bakelite Co. within two weeks of his 
accidental injury. The court further 


noted that neither vacation nor sev- 


erance pay extended the period of 
employment beyond the date of total 
separation. 


Florida Mariners Elect 

Florida Mariners Club has elected 
as skipper Frank M. Shaw of J. H. 
Norton & Co., Jacksonville. His first 
mate is William A. Hall, Aetna Fire, 


and the purser is Elwood B. Parker Jr., 
Home. 


Boyles Joins Neely 

F. F. Boyles, former special agent 
in Minnesota and Missouri of Hartford 
Fire, has joined the R. M. Neely Co. 
general agency at St. Paul as a vice- 
president. 


OTIS CLARK & CO. 
Reinsurance 


FACULTATIVF 
” 
TREATY 
. 
EXCESS 
« 
206 SANSOME ST. 


SAN FRANCISCO 4 


PHONE EXBROOK 2-Si€8 





HeNATIONAL UNDERWRITER 


Anti-Commingling Law 
Is Adopted By Pa. 


Gov. Lawrence of Pennsylvania has 
signed a bill barring the commingling 
of personal funds of agents and brok- 
ers with funds belonging to the in- 
surers. The law makes the producer a 
fiduciary insofar as funds of compa- 
nies are concerned. The law becomes 
effective Sept. 1. 

Another bill which becomes law 
Sept. 1 prohibits operation in Penn- 
sylvania of any insurers in which the 
major financial interest is held di- 
rectly or indirectly by another state 
cr foreign government. 

A third bill now law removes the 
reserve exemption for small mutuals 
in the state. The exemption previous- 
ly extended to mutuals writing less 
than $75,000 in gross premiums. Under 
the new law the mutuals have a five- 
year period in which to build up re- 
serves to the legal limit. 

W. L. Perrin & Son of New York, all 
lines general agents and underwriters, 
are consolidating all of their facilities 
on one floor, the tenth, in the building 
at 75 Maiden Lane. 
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Anchor Casualty’s Versa- 
tile Packaged Policies... 
Multiple Line Facilities 


A wide variety of standard stock 
coverages—tailored and packaged 
for present markets and sales. Home- 
owners’, Motel Owners’ *, Automatic 
Laundry Owners’* and Combina- 
tion Service Station* policies are 
representative of Anchor's broad 
line of effective selling tools. 





*In states where approved 


A DUAL Approach to Sales! 


Flexibility is a ‘must’ in modern insurance merchandising. Limiting yourself to 
a single hard and fast sales approach may cost you money. Our versatile, 
‘across-the-board’ facilities help you solve this problem 
maintain profits at the two economic levels demanded by your clients. 
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INSURANCE COMPANY 
oe \Q-c 
St. Paul 14, Minnesota \ 
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Queen City’s Economy 
Automobile Plan... Pref- 
erential Fire Rates* 


Key stock company coverages at 
substantially reduced, competitive 
rates. Ideal for getting and holding 
business on those cost-conscious 
risks. Streamlined administration 
and acquisition costs eliminate red 
tape——give you more time for sell- 
ing and servicing. 


meet competition and 
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Place! 


C. Reid Cloon, President 
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ILLINOIS R.B. JONES Inc. 


Jay W. Gleason, C.P.C.U., Executive Vice President 
ERRORS & OMISSIONS « EXCESS & SURPLUS « FIRE & EXTENDED COVERAGE e INLAND 


PRODUCT LIABILITY 
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HieNATIONAL UNDERWRITER 


N. Y. Releases Simmons & Co. Report 


(CONTINUED FROM PAGE 10) 


branches. The office has excess of 
loss reinsurance contracts with Ex- 
cess Reinsurance Assn. and London 


Lloyds for catastrophe losses. The re- 
insurance is effected by seven layers, 
totaling $9.8 million in excess of the 
first $750,000 from any one loss, 
with the Simmonds office retaining 
the next $250,000 in excess of $8,550,- 
000 after the sixth layer. Several 
petrochemical risks are reinsured by 
facultative treaties for property dam- 


age and business interruption, with 
Simmonds retaining various percent- 
ages. 

One of its important functions is 
the inspection service Simmonds fur- 
nishes the oil industry, the report 
points out. The advices of the staff 
of engineers and inspectors often is 
furnished to insured or prospective 
insured while the plant is still in the 
blueprint stages. Their recommenda- 
tions as to layout of process units and 





YOUR 
COMPETITION... 


has a phone, too. What it may not have behind that phone is all that you can 
offer prospects when you have PLM in your office. For instance: age and 
experience—63 years; prompt claim payment record; continuing dividends 
to policyholders; newest types of coverages; PLM Budget Plan for installment 
premium paying; helpful special agents; efficient, friendly home office per- 
all combining to give 
well-rounded service. Why not get in touch with us 





sonnel and much more 


Writing FIRE and ALLIED LINES 
“In the Birthplace of American Mutual Insurance” 


PENNSYLVANIA LUMBERMENS MUTUAL INSURANCE COMPANY 


Philadelphia 7, Pa. 
Branch Offices in New York, Los Angeles, Charlotte, N.C. 


PLM Building °¢ 





you and your clients a 


Im 





” standpoint. 


related safety features are of great 
value. Their general practice is to 
visit refineries, natural gas plants and 
petrochemical plants at least once a 
year to check for change in operations 
and general conditions. As a service to 
the industry, the Simmonds office has 
sponsored several publications written 
by a prominent consulting chemical 
engineer. One is a safety manual ac- 
cepted as the standard text in its 
field, Safety in Petroleum, Refining 
& Relsted Industries. 


Big Companies Pose Problems 


The report notes that the 35 inte- 
grated oil companies with operations 
including all phases from producting 
to marketing develop the largest part 
of the premiums for oil insurance 
written through the two oil pools and 
pose special problems from a rating 
Petroleum properties in- 
surance is a _ specialized line which 
includes concentrations of high valued 
stock and equipment subject to losses 
of catastrophic proportions. Large 
losses occurrred at Texas City in 1947 
and at Whiting, Ind., in 1955. 

The subject matter of the insur- 
ance is highly volatile and inflamm- 
able and vulnerable to fire losses 
from sparks due to lightning, static 
electricity or flying missiles from rup- 
tured vessels operating under high 
pressures and temperatures. Conse- 
quently, the insurance requires highly 
technical engineering and inspection 
services. No individual insurer is cap- 
able of furnishing the underwriting 
capacity nor is equipped to render 
the special services required to handle 
the business. Hence, the two oil un- 
derwriting pools, Simmonds and Oil 
Assn. Acting jointly in this manner, 
economy of effort and savings in ex- 
penses have been effected which have 
benefited insured, insurer and, quite 
likely, the consumer, the report states. 

Insurance on petroleum properties 
is available on a full coverage basis 
in the American market or with very 
high deductibles in a combined Amer- 
ican and foreign market. Relatively 
small risks, generally independent 
bulk plants or service stations, are in- 
sured by companies through normal 
channels. Several of the largest oil 
lines are self insured and carry catas- 
trophe cover with high deductibles on 
properties with highly concentrated 
values. Estimates based on the known 
capacity of the 302 operating refineries 
in the U.S. in 1957 indicate that at 
least one-third of all petroleum prop- 
erties are in the deductible market. 


Sharing Large Lines 


The two pools participate jointly on 
several oil lines, the report points 
out. However, other than in these few 
instances, there is considerable com- 
petition for the business, particularly 
on renewal, the report notes. 

Mr. Cardi concludes that the compe- 
tition and marketing position of in- 
sured are effective in maintaining 
rates at a level which is reasonable 
over a long period. 

Prior to 1950, rates on petroleum 
properties were determined largely on 
the basis of one or more variations of 
the analytic schedule, such as the J. V. 
Parker schedules. Special modifica- 
tions were adopted in some of the 
principal oil producing states. 

After public law 15 and rate regu- 
latory laws, the insurers considered a 
revised form of rating schedule was 
desirable. Simmonds and Oil Assn. 
had conflicting ideas as to what should 
constitute a practical and effective 
method for determining the rates. 
These differences were in part recon- 
ciled through the committee on classi- 
fication and rating methods of Insur- 





July 31, 195 


ance Executives Assn. A compromig 
schedule eventually was adopted » 
Western Actuarial Bureau on a x 
gional basis and recommended for 
adoption countrywide. 

The 1950 edition of the petroleum} 
properties schedule was adopted gep. 
erally by all rating organizations and 
filed in most states by 1951. A revised 
schedule, 1954 edition, later was 
adopted and filed in all jurisdictions 
The schedule, a 46-page handbook 
provides the methods for determining 
physical damage and business inte. 
ruption rates under specific or blanke 
forms against fire and inherent ey. 
plosion, wind, extended coverage, anj 
vandalism and malicious mischief, 


Refineries Take Highest Rate 


In its detailed description of the 
application of the schedule, the repor, 
notes that refineries represent the 


greatest concentration of values for}! 


petroleum properties and charge the 
highest rate. One major oil company 
recently completed a $250 millior 
plant. The rating schedule also deals 


specifically and separatelv with build.|% 


ing and contents, distillation units 


tanks or reservoirs and their contents|! 





ay 


Ras 






INSURANCE AT 


LIQUOR LIABILITY ... vital § 
coverage for your assureds because |) 
of the extremely large awards be- 
ing made today! Now, it is doubly | 
important that clients have the | 


protection that Caplis-Hielscher |]; 


provides. Seasoned experts set 
realistic policy limits. Strong 
markets offer the maximum in | 
security. Yes, when you need the | 
finest service for dram shop cov- | 
erages . . . and every special risk | 

. look to Caplis-Hielscher— 
specialists in insurance at Lloyd's, 
London. 
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oil terminals, natural gasoline plants 
or recycling plants, gas compressor, 
gas pumping and gas booster stations, 
oil pipeline pump stations, oil and gas 
well and lease properties, tank farms 
and field storage tanks. ; 

The schedule rules provide that 
coverage for a term longer than is 
subject to the rules of the rating or- 
ganization which has jurisdiction. 
Policies written by Simmonds general- 
ly run for three years. 
“The Simmonds’ management indi- 
cated to the examiner that the major 
oi] lines pose special problems in 
rating under the schedule. Many of 
the widely scattered and relatively 
low valued properties are not covered 
py insurance, and many of the class 
rated properties which are insured 
ge not inspected because the values 
jo not warrant the expense, nor do 
the rates have any appreciable effect 
on the average rate of insured. Since 
these properties are relatively unim- 
portant from a rating standpoint, Mr. 
Cardi indicates in his report that con- 
sideration should be given to assign- 
ing class rates to obviate the need for 
inspections. This led to the recom- 
mendation that the Simmonds office 
explore with rating authorities more 
practical methods for amending the 
petroleum properties schedule with 
respect to large interstate multiple 


|} location: risks. 
-}Recommends Deductibles 


The Simmonds office has one oil 


4 wmpany written on a deductible basis 
)}in 1933 at the request of the president 


YW lof Insurance Executives Assn. This 





was done when the previous insurer 


_|was thrown into rehabilitation. How- 


Le ewer, the office has repeatedly turned 
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| companies 
| monds office had been covering only 


| ‘ompanies of $66,657,602, 
‘| lsses incurred, including loss adjust- 





down deductible for other risks, stat- 


Jing that the great- majority of the 


companies it represents do not want 
fo provide the deductible coverage. 
Simmonds has repeatedly tried to 


| place the one deductible account on a 
e full cover basis. However, it has not 
+ | done so for fear of forcing the account 
}into the London market or into self 
'| insurance. 


The examiner concludes that the 


Jinsurers should recognize the desire 
‘|of buyers in the oil field coverage 


with sizeable deductibles. He notes 
that the New York department in 
June, 1951, issued a ruling which 
suspended filing requirements for 
tisks where insured assumed for its 
own account a minimum retention of 
$100,000 on each loss occurrence. 

Under its agreements with the 
it represents, the Sim- 


petrochemical operations of oil lines 
insured by the pool. However, several 
years ago, the office’s authority was 
extended to include petrochemical 
shedule developed by Western Ac- 
arial Bureau and considered for 
adoption nationally. 

For the 10 years ended with 1957, 
Simmonds produced premiums for its 
on which 


Ment expense of 1.2%, amounted to 


|} $32,482,559, for a loss ratio of 48.7. 


| America Fore Names Directors 


Niagara Fire has elected as directors 
S. Cates, chairman of Phelps 


| Dodge Corp., and Dale E. Sharp, pres- 


ident of Morgan Guaranty Trust Co. 
i. Cates has been a director of Con- 
Mental since 1942, and Mr. Sharp is a 

or of Yorkshire and of Seaboard 


Farm & Home agency of Indiana- 
wis has declared a 25% stock divi- 
on its common stock. 
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EUA Selects 15 For 
Scholarship Program 


The 15 winners have been selected 
in the scholarship program at Univer- 
sity of Maryland’s college of engineer- 
ing, sponsored by eastern rating or- 


ganizations and administered by 
Eastern Underwriters Assn. The 
scholarship committee screened 53 


applications from high school students 
and selected 15 from the 34 finalists. 
The 15 scholarships consist of full 
tuition and room and board on the 
campus at the university for four 
years. 

Each successful applicant is em- 
ployed during the summer’ months by 
a rating organization. Upon graduation 
from the fire protection course with a 
bachelor of science degree, he will 
serve that rating organization for at 
least four years. The program is simi- 
lar to one operated in Western Ac- 
tuarial Bureau territory for more than 
30 years with Illinois Tech. 

Most of the successful candidates 
came from smaller communities and 
were originally selected for academic 
standing by local high school princi- 
pals or guidance counsellors. The stu- 
dents selected are D. W. Belles of 
Dalles, Pa.; J. B. Deitz of East Aurora, 
N.Y., J. C. Ditoro of Fulton, N.Y; 
David Duchaine of Alburg, Vt.; C. V. 
Fustich of Van Meter, Pa.; R. A. Gag- 
ner of St. Johnsbury, Vt.; W. T. Hin- 
man of Newbury, Vt.; R. L. Klinker 
of Hyattsville, Md.; K. N. Lawrence 
of Cranston, R. I.; W. L. Munson of 
Antwerp, N. Y.; R. D. Pennebaker of 
Port Royal, Pa.; C. E. Peterson of 
Belchertown, Mass.; R. J. Pirih of 
Langeloth, Pa.; W. H. Rehr III of 
Reading, Pa., and B. E. Scammell of 
La Fayette, N. Y. 


Bill Would Permit U.S. 
Courts To Send Automobile 


Cases To Arbitration 


WASHINGTON—Sen. Scott has in- 
troduced a bill to authorize, under 
Supreme Court rules, arbitration of 
certain automobile accident cases 
coming before U. S. district courts. 
He said the bill follows a pattern used 
with outstanding success to solve the 
problem of congestion in Pennsylvania 
courts. 

The bill would permit district courts 
to refer to arbitration before trial 
automobile accident cases coming be- 
fore them. The constitutionality of 
such an arrangement has been sus- 
tained, against argument of infringing 
the right to trial by jury, in a decision 
by the Pennsylvania supreme court. 
Mr. Scott believes the Supreme Court 
would adopt a similar view. 

In Philadelphia, during the first year 
after the municipal court adopted rules 
of the type this bill would authorize, 
2,500 volunteer members of the bar 
acting as arbitrators processed 10,000 
cases which had congested the dockets. 
This reduced the average delays in 
trial from several years to less than 
| 


four months. Of the 10,000 cases sub- 
mitted to arbitration during the first 
year of the system in Philadelphia, 
only 2.5% have been appealed. In the 
majority of appeals arbitrators have 
been upheld by the courts. 

During the year ended June 30, 1958, 
of 5,411 private civil trials in U. S. 
district courts, 1,344 were automobile 
personal injury cases based on diver- 
sity of citizenship. The cases averaged 
about three days for each trial, so that 
4,000 judge-days could have been 
saved by arbitration. 
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Kinne Retires After 
47 Years With Loyalty 


F. Howard Kinne, assistant secre- 
tary of Loyalty group and assistant 
manager of the eastern automobile 
department, has retired after 47 years 
with the group. He joined Commercial 
as a clerk in 1912 and subsequently be- 
came an underwriter and then assist- 
ant manager at Newark. In 1937, he 
was named assistant secretary and as- 
signed to the company’s automobile 
division. 








Bast INSURANCE BUY for the mer- 
chant is the Commercial Property 
policy, the “all risk” package which 
is written to cover store furnishings, 
stock and merchandise for most re- 
tailers, wholesalers and distributors. 
This one policy wraps up all of the 
protection of separate policies now 
written to cover fire and extended cov- 
erage perils, burglary and theft, 
sprinkler leakage, water damage, and 
merchandise in transit, plus coverage 
features and options not available un- 
der separate policies. 

While coverage of this type has been 
available to a few classes of dealers 








Here’s the broad coverage 
package policy for merchandise 








under the inland marine forms, the 
Commercial Property policy extends 
the principle of “all risk” coverage on 
stock and merchandise—subject to 
reasonable exclusions and limitations 
—to virtually all non-manufacturing 
risks. 

Eligible buyers will welcome the 
convenience and broadened coverage 
of the single, “all risk” package pol- 
icy—the added security of Grain Deal- 
ers thoroughgoing loss prevention service. 
Direct benefits are greater safety for 
property; avoidance of costly shut- 
downs; savings in insurance cost 
through policyholder dividends. 
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count on us! No matter what situation you may encounter, remember— 
two heads are often better than one. Contact us... we want to help you! 
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The NORTHERN ASSURANCE GROUP has provided reliable stock in- 
surance protection through independent agents for over 100 years. 
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STRENGTH 


At Leslie H. Cook, Inc. the pro- 
ducer finds seasoned, capable han- 
dling for important risks. Here he 





is provided with clear-cut advan- 
tages in today’s highly competi- 
tive sales atmosphere . . . resource- 
ful, creative performance that 
justifies the confidence of the 
assured. 

; Yes, at Leslie H. Cook, Inc. 
>, you will discover the strength that 
, placement for your important 
clients demands. 


INCORPORATED 


175 WEST JACKSON BOULEVARD - CHICAGO 4- ILLINOIS 


WABASH 2-8783 


REINSURANCE, Treaty Facultative « SURPLUS LINES, All Forms + EXCESS COVERS 














Correspondents of 


Lloyd's, London 


Professional Service 
for your unusual or 


hard-to-place risks. 
H. Wm. SADLER & CO. 


Chicago 4, Ill. 
Cable - Sadlerco 


175 W. Jackson Blvd. 
WAbash 2-7681 
TWX CG 1659 








FeNATIONAL UNDERWRITER 


Finds Europeans Have Sen. Metcalf Calls Fo, ha 


Same Auto Insurance 
Problems As In U.S. 


European automobile insurers are 
beset by the same problems as their 
American counterparts, according to 
Norris C. Flanagin, president of Lum- 
bermens Mutual Casualty, who ‘has 
just returned from seven weeks in 
Europe. 

“Conversations with representatives 
of European and American insurance 
companies convinced me that the auto- 
mobile business is universally bad— 
with the possible exception of Switzer- 
land,” Mr. Flanagin says. 

“Automobile is regarded as accom- 
modation business in most areas and 
and most companies are quite selec- 
tive.” 

There has been a tremendous in- 
crease in ownership of automobiles by 
Europeans during the past 10 years, 
he says. “As a result, insurers are 
facing the same problem that we do in 
the U. S.—a substantial increase in 
the number of accidents and higher 
claim settlement costs.” 

In his discussions with executives of 
British companies writing a consider- 
able volume of auto business in the 
U. S., Mr. Flanagin reports that they 
were disturbed by the failure of the 
American automobile insurance market 
to show any material improvement and 
about the outlook for the immediate 
future. 

Widespread use of motor scooters 
constitutes a major traffic hazard in 
many European cities today, he says. 

“As the European motorist moves up 
the prosperity ladder, he begins with a 
scooter before progressing to a light, 
small car and then to a bigger vehicle. 
Especially in the large European cities, 
this motor scooter brigade is a real 
threat to the safe flow of both pedes- 
trian and vehicle traffic.” 


Continental Casualty 
Names Hart At St. Louis 


Continental Casualty has promoted 
Jack M. Hart to liability manager at 
St. Louis where for the past year he 
has been acting manager. 

Mr. Hart began his career with Con- 
tinental Casualty as an underwriter 
trainee, and progressed to supervisor 
of the underwriting department. He 
was special representative for the Mil- 
waukee and the central branches. 


The Gregory & Appel agency of 
Indianapolis, marking its 75th anniver- 
sary this year, has published an at- 
tractive brochure showing the scope 
of its facilities. The present chief of- 
ficers are John J. Appel, chairman, 
and his son, John Appel, president. 
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Guaranteed Renewab| 
For Life A&S Coverage — 


“Somehow we must find a way jfusor 
provide health insurance which Bite | 
guaranteed renewable at a leve] pre * urit 
mium for the lifetime of the perslauctio 
insured,” Sen. George R. Metcalf duyme 
Auburn, N. Y., chairman of the % sated 
calf committee, said in a review gbrogra 
new health insurance laws _ whishhat p 
went into effect in New York on Jugend pe 
a ; 

These laws, he said, are fine as F 
as they go, but they are only a fin The 
step. They leave unsolved the proj jection 
lem of those people—over a million jpprov!< 
New York in 1956 and their numbepoften 
grows every year—whose health inf! af 
surance policies are due to expire jus, 
at a time of life when they need thegbet | 
the most. 

Only 14 of some 120 companies } 
censed to issue individual A&S poi Cor 
icies in the state have no upper agierte 





limits Some set their limits as low aft | 

age 54, Sen. Metcalf said. credit 

dei time 

In 

Slawsby Agency Alert To |,... 

Fire's Advertising Value a 
a 


Following the fire which destroyedyerm 
the two story Slawsby agency buildingeredi 
at Nashua, N. H., Archie M. Slawsby 
president of National Assn. of Insur 
ance Agents, ran an advertisement i 












pointed out that the agency was, 
cause “‘we practice what we preach.” ! 


used. 
Business interruption at the agency 
was held to a minimum. The agenc 
also carried extra expense coverage 
Within an hour after it was found tha 
the premises were totally destroyed] ‘®m 
a temporary business location had beer} lea 
obtained, telephones were being instal 
led and necessary operating equipment {0 
was being moved in. Within 24 hours} 
the agency’s producers were maki will 
their usual sales calls. and 
Total damage from the fire is es 
timated at $1 million to the agency and 
other offices and buildings involved. 


low. 


T. E. Ford Retires 


T. E. Ford, special agent for er y 
ford Fire in Utah and southern Idah 

from 1928 until 1955 and more recent 
ly doing special survey and _ assign 
ment work at San Francisco, has req ta 
tired. He has been in the business 
since 1915, starting with the old Guar 
dian. Later he was with Continenté 
at San Francisco before going wit 
Hartford Fire. 









Detroit Assn. of Insurance Agent 
has scheduled its stag day for Aug. It 
at Meadowbrook Country Club. 
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s For Changes And Expansion Pose Problems 


>wabk 
erage 


| @ Way wlsory, but it must be insured in a 














orkmen’s compensation or even fire. 
in many Cases, WC is not only com- 





Which jitate fund operated under the social 
level prbeecurity system, utilizing payroll de- 
the persfayctions as a method of premium 
Metcalf dayment. These laws must be investi- 
f the Myfegted when formulating an insurance 
review |: ogram in a foreign country in order 
\WS whishhat proper coverage may be obtained 
rk on Jugend penalties avoided. 





should Seek Best Contracts 











fine as f ’ : . : 
nly a fing The primary consideration of a pro- 
the prob ection program 1s the coverage it 
1 million jpprovides, Mr. Garrison noted. Quite 
cir numbesiften the coverages in policies written 
health jnfit 2 foreign country are not as broad 
expire jul oa 
need the 












Set Fla. Hearing On 
redit Life, A&S 


Commissioner Larson of Florida has 
jlerted credit life and A&S companies 
that he intends to call a hearing on 
wedit coverage premium rates some- 
ime “prior to Oct. 1.” 

In a bulletin to insurance compa- 
tt To sies, the commissioner explained that 
tlue the new Florida insurance code has 

, provision, effective Oct. 1, which 
| destroyedpermits the department to disapprove 
cy buildingeedit insurance policy forms if bene- 
I. Slawsby}fits are not reasonable in relation to 
. Of Insurjpremiums charged. 
tisement if The hearing, he said, is being called 
newspape}ip clarify this provision and to es- 
1e ad aske@ublish premium standards. Although 
isured, andthe commissioner mentioned that a 











mpanies | 
A&s pol 
upper ag 
S as low a 














y was, bedmpany may file statistical evidence 
preach.” 4ior an adjustment in rates if its 
carried ijflorida experience justifies an _ in- 


Gay & Taylor Incorporates 
Gay & Taylor, adjusters, has be- 
wme incorporated. The firm, with 
n had been ead offices at Winston-Salem, op- 
sing instal4 ates 39 offices in the Carolinas, 
equipmenj Georgia, Alabama, Tennessee and Vir- 
1 24 hours} ginia. The officers of the corporation 
re making Will be James E. Gay Jr., president 
ad treasurer, James E. Gay III, 
Vice-president, and Emily J. Gay; sec- 
retary. 

This business, founded in 1929 by 
James E. Gay Jr., has operated up to 
July 1 as a proprietorship. 


fire is es4 
agency and 
involved. 





for Hart} M. B. Buettner has been elected a 
rern Idahq Vice-president and director of Haiding- 
ore recent ‘Hayes, Inc., Pacific Coast surplus 
nd assign4 line brokers at Los Angeles and San 
.o, has re4 Francisco. 

e business 
old Guar 
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as those in U.S. contract or in a for- 
eign policy issued in the U.S. The 
terms and conditions will vary con- 
siderably. For instance, a local for- 
eign currency policy for physical dam- 
age may be written only for fire, 
lightning and some of the extended 
coverage perils. But if the policy is 
written in this country covering prop- 
erties abroad, a broad named perils or 
perhaps an all risk form can be ob- 
tained. Therefore, coverages must be 
examined in the light of what the 
buyer feels is necessary to protect his 
company. He may decide on a combi- 
nation of policies with some written 
locally and others written in the U.S. 
to provide broader conditions and 
higher limits. These combinations may 
vary considerably from one insured to 
another, depending on the type of 
operation and the countries involved. 


Not An Expense Item 


In most countries, premiums cannot 
be considered an expense item when 
computing income tax, unless the in- 
surance contract is written in the 
country in question. Therefore, the 
size of the operation, the premium and 
its effect on profit must be examined 
before an administrative policy can 
be established with respect to this 
subject. This could be the deciding 
factor in designing an insurance pro- 
gram, Mr. Garrison observed. It would 
normally follow under the circum- 
stances, that if the policy premium is 
to be used as a local expense item, 
premium payment will be made on a 
local basis for the locally issued 
policy. As a general rule, if it is de- 
sired that claims be paid locally, a 
contract must be issued in that coun- 
try. This is tied directly to the ques- 
tion of premium payments. 

Local exchange regulations of some 
of the countries also might influence 
an insurance program, he continued. 
Some countries do not permit funds 
to be remitted outside the country. 
This may mean that a buyer would 
wish to reduce the accumulation of 
funds by every possible means and 
would therefore want to pay all in- 
surance costs locally. 


Need For Over-All Plan 


Another point that must be consid- 
ered, Mr. Garrison said, is the auto- 
nomy allowed local managers as a 
general administrative policy of a 
business. In some cases, local man- 
agers have complete control of their 
branches with a minimum of guidance 
from the home office in the U.S. This 
may make it impossible for the U.S. 


~ REINSURANGI 
Through Intermediaries Only © 
FIRE—CASUALTY 


insurance manager even to make sug- 
gestions regarding a protection pro- 
gram. The local manager may have an 
excellent program of his own. On the 
other hand, it may be found wanting 
in many respects. 

Mr. Garrison feels that an arrange- 
ment should be made whereby the 
U.S. insurance manager will be fully 
informed of all local coverages in or- 
der that the policies may be checked 
for conformity to the over-all company 
program and provision made for the 
adoption locally of suggestions to im- 
prove the coverages. He believes that 
the more control the U.S. insurance 
manager has over local insurance 
coverages, the better the entire pro- 
gram will be. In this way, the in- 
surance buyer will also be fulfilling 
his responsibility to his firm by being 
certain that there is no lapse in cover- 
age in the locally insured program. He 
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will be aware of coverage needs unde1 
the worldwide plan. 

There are other local considerations, 
he continued. The local placement of 
insurance is a method of spreading 
good will for insured overseas. It is 


an indication to local officials and 
business men that a-company has 
faith in the capabilities of their 


domestic services and that it is inte- 
grating its operations into their eco- 
nomy. 

The foreign insurance problems of 
each corporation are unique. How- 
ever, changing world economic and 
political conditions will eventually af- 
fect everyone engaged in foreign trade, 
and the insurance programs initially 
instituted and later amended to reflect 


these changes will be based upon 
common considerations, whether or 
not diverging courses of action are 


selected, Mr. Garrison concluded. 
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Organization Consolidation In Fire Field Will Bring Changes 


that it wil be somewhat more difficult 
for agents to get the ear of company 
management might make the territorial 
conferences of even greater value to 
agents and increase their interest and 
support. 

Another influence in this area is 
multiple line underwriting and pack- 
aging of coverages, which is tending to 
bring advisory organizations and rating 
bureaus closer together, along with the 


(CONTINUED FROM PAGE 2) 


company executives concerned. This 
could change the pattern of communi- 
cation for agents who want to be heard 
on the design and content of the pro- 
ducts they market. 


Determined To Run Business 


Still another item to be considered 
is a disposition on the part of insurers 
to get prompter and more complete 
responsiveness from all of the facilities 





One of a series of great mutual efforts: 


vy 


; : 9 — IV 1 U ; UAI (Northwestern, 
that is) 


‘Lhe merry mea of Rovin Hood—Friar Tuck, Little John, Allen-a- 
Dale and the others—toppled a tyrant by mutual effort and the les- 
son became a legend. It still works. With Northwestern, you compete 
with added advantages—the modern protection and established 
savings of a strong mutual, the good 
service and good name of your own 
You'll find clients 
welcome it, and the feeling’s mutual. 


local agency. 
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of their business, including rating 
bureaus. Their determination to operate 
their business is pronounced, and if 
their mood continues unabated, could 
have its effects on how much they will 
attend agents’ ideas of what the product 
should be and contain, particularly 
where there is a difference of opinion 
that costs the companies money, or in 
any other way puts them at a com- 
petitive or financial disadvantage. 

However, even before the NAIA ter- 
ritorial conferences, the maintenance 
of order in the field of production by 
regional organizations had its reverse 
effect—the exertion of influence by 
agents on regional organizations, and, 
through them, on the companies. Since 
regional advisory committees are to be 
continued by the insurers, agents may 
be able to continue to present their 
views to company representatives who 
understand local conditions and prob- 
lems and have these views communi- 
cated to the national organization and 
to top insurer management. 

The regional fire organizations go 
back to the days when the business 
was trying to establish order, when the 
companies alternately were buffeted 
by rate wars, commission wars, and 
conflagrations. The “purposes” of 
several of the organizations today are 
stated to be: “To encourage, foster and 
inculcate sound customs, usage and just 
and fair practices in the conduct of the 
insurance business.” 

Or, “rates and commissions were 
stabilized, ferms were made uniform, 
and order was introduced into the 
business, which had threatened to de- 
stroy itself.” 

Or, again, “to prevent unfair com- 
petition, foster fair trade practices, and 
promote economy and efficiency.” 
Work With Rating Bureaus 


One of their chief functions has been 


to work with rating bureaus and insur-, 


ance departments, and to maintain 
communication between top executives 
and bureaus, departments, agents and 
insured. Their work has been to reflect 
to top management regional situations, 
conditions and problems. To some ex- 
tent they promoted fire prevention, 
good building codes, and the like. In 
recent years they have emphasized 
public relations in their activities. They 
have worked for and through ficld 
clubs to foster projects of interest and 
value to agents. 

In their early days they acted as an 
arm of general managerial control: 
For in those times the regional of- 
fices of the companies were to a con- 
siderable degree autonomous, even 
when operated by a manager. Many of 
the early day offices of the companies 
were operated by men holding the pos- 
ition and authority of general agents 
working on commission arrangements. 
Some managers even were paid con- 
tingent commissions. That situation 
gradually changed through the years 
until company departments came to be 
operated almost entirely by salaried 
personnel. 

Regional Authority Waned 


But with the Southeastern Under- 
writers Assn. case, which was an out- 
growth of the Missouri rate case, the 
authority of the regional bodies waned, 
state regulation became a fact, and 
much of the watch tower function of 
of the organizations passed into other 
hands. 

In more recent times several forces 
have been exerting their influence 
toward centralization, in accounting, 
mass handling of paper work by 
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electronic devices, etc. 

But even though the orsanizationg 
are old enough to have a patina ang 
tradition, it should be no surprise te 
observers of insurance history tha, 
they are scheduled eventually to wing 
up their affairs and have their fun! 
tions and personnel absorbed into ap. 
other organization. For movement of 
organizations into and out of existeng 
is always going on in the business, Py 
example, there was once an Easten 
Tornado Conference and a Westen 
Wind Conference. These and other 
similar units were absorbed by Allie 
Lines Assn., which several years ag 
was absorbed by Inter-Regional Ingy. 
ance Conference. Regional conferencg 
in auto PHD were absorbed by National 
Automobile Underwriters Assn. The 
pattern has been to make big ones oy; 
of little ones. 

Though there is no reference t 
rating bureaus in the release of Inter.J"V” 
Regional on the consolidation of the}?! 
organizations, the unanimous vote fo; unde 
consolidation by Inter-Regional mem- great 
bers indicates something of a change 
in the life of the fire rating bureaus. 
The regional organizations have been 
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one of the chief means of liaison be- 
tween company management and the 
pureaus. Now if the regional organ- 
gations are gradually to disappear and 
their functions assumed by a national 
advisory organization, the lines of 
gmmunication with the rating bureaus 
will substantially alter. Inevitably, it 
appears, their local autonomy will be 
somewhat less than it used to be. 


Make 10 Year Prediction 


One prediction is that what bureaus 
there are 10 years from now will be 
operated by company trained men. 
The day of the bureau trained men 
may be over. The rating bureau of 
tomorrow will need a close grasp of 
the character and aims of company 
management; a good understanding of 
marketing trends, problems and goals; 
gn appreciation of the growing sensi- 
tivity of management to stockholder 
opinion, and a substantially increased 
ynderstanding of public relations and 
greater activity in that area. 

Many of the functions of the region- 
al organizations will be assumed by 
Inter-Regional. Others will go to other 


yniis, public relations, for example, 
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perties, the insurance you sold even 
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ive proper protection today. 
Should a fire occur, your client 
ight lose a substantial amount of 
money. You might lose future business. 
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greater protection he needs? 
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ice*. Your client will receive periodi- 
tally up-to-date valuations of his 
insured plant assets, reflecting phys- 
ical changes as well as fluctuations in 
value. Any shortage in insurance will 
become readily apparent. Both you 
and your client will be working from 
facts that will stand investigation, 
assembled by the 63-year leader in 
the field. 


American Appraisal reports for your 
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to Insurance Information Institute. 

But some functions, those the re- 
gional organizations can do better than 
the companies and that perhaps have 
to be done on a local basis may have 
to be continued on a regional basis. 
Delinquent balance supervision is an 
example—not a big problem now but 
one that would loom large if there 
were a depression. 

Undoubtedly, the consolidation has 
as one of its important aims the elimi- 
nation of duplication of work and per- 
sonnel and therefore the achievement 
of some economy. 


Save Executives Time 


Yet one of the major objectives is 
to save the time of company execu- 
tives. The reports of several organiza- 
tions this year referred prominently 
to reductions in size of committees. 
The references implied that this was 
an economy, which, of course it is. 
The references indicated that manage- 
ment is much concerned with the 
work load imposed by committee ob- 
ligations on its key manpower. Much 
committee work is important; some of 
it is vital. But centralization of the 
regional organizations’ functions at the 
national level will, when effected, 
eliminate a number of committees and 
therefore save the companies the time 
of executive personnel serving on 
them. 

Centralization of rating bureau 
work also should tend to reduce com- 
mittees and the work load of those 
committees that continue. 

The saving in time represented by 
a reduction in committees and in the 
work and frequency of meeting of con- 
tinuing committees will be augmented 
by an appreciable saving in dollars. 
One estimate is that it costs $50 for 
a company executive to attend a com- 
mittee meeting. Since many executives 
have to travel to get to the committee 
meeting site and perhaps pay a hotel 
bill while there, this is probably a 
conservative estimate. If the commit- 
tee comprises five members, that 
means the affair cost $250. The num- 
ber of committees and the number of 
times they meet a year are figures it 
would be hard to learn. But there 
are hundreds of committees and 
hundreds of meetings a year. 


Must Add Travel Costs 


To this must be added the cost of 
100 or 200 executives traveling to a 
distant place once a year to attend an 
annual meeting, a cost estimated at 
$500 per executive, multiplied by four, 
five or more organizations. 

This projection does not include the 
salary cost to the company of the days 
spent by executives on organization 
and committee work. However, the 
major cost to the company is the loss 
of executive attention to company 
problems and work. 

Meetings are important, many are 
essential. The same observation ap- 
plies to committees. But if they can 
be, as it now appears they will be, 
reduced to some extent without sacri- 
ficing the purposes for which they 
were started, the gain should be ap- 
preciable. 


To Study Ohio WC Units 

Gov. DiSalle of Ohio has named a 
five-man cabinet committee to study 
possible reorganization of some of the 
state departments. The first depart- 


ment to be studied will be the Bureau _ 


of Workmen’s Compensation and the 
Ohio Industrial Commission, which 
handle the state monopoly WC plan. 
Labor interests have contended there 
are delays in processing claims. 
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Large-Loss Fire Prevention Discussed 


(CONTINUED FROM PAGE 13) 


with these two. This is lack 
of automatic roof venting. Today typi- 
cal factory design includes a large 
flat roof without skylights or other 
openings. Hot gases and smoke build 
up very high temperatures and mush- 
room out to other areas of the build- 
ing. Years ago building design auto- 
matically took care of this. Factories 
depended mainly on sunlight for illu- 
mination, so they all had skylights. 
Many of these old factories are still 
in use, distinguished by the sawtooth 


combines 


roof skylights. During a fire these 
windows break to allow the smoke 
and gases of combustion to escape. 


Today factories are lighted by artifi- 
cial means and are closed tight for 
air conditioning. This problem is cur- 
rently being given considerable study, 
aimed toward providing an effective 
system of automatic venting. 

Unprotected Steel A Factor 


Another feature of modern factory 
design which contributes to large 
losses is unprotected structural steel, 
a common feature of modern design, 
Mr. Blowers said. Steel won’t burn, 
but it will warp and expand upon be- 
ing subjected to high heat. Roof 
trusses will buckle and twist and drop 
a whole roof in on top of a fire. Hori- 
zontal beams will expand and push 
out the outside walls. The walls may 
not have been destroyed by fire, but 
they have to be torn down and re- 
built anyhow. 

Another factor is plain poor house- 
keeping—failure' to remove excess 
quantities of combustible waste and 
rubbish, leaving piles of trash, includ- 
ing oily waste, in a building over a 
long weekend. 

Raw Materials Provide Fuel 


Excess quantities of raw materials 
stored in a plant provide considerable 
fuel for a fire and can result in total 
destruction of even a non-combustible 
building, he said. 

Concealed and inaccessible spaces 
above dropped ceilings allow a fire to 
spread rapidly and make it very diffi- 
cult for the fire department to fight 
a fire. This is a common condition 
found in older buildings which have 
been modernized. 

Open stairways and elevator shafts 
contribute to many fires every year, 
and this was one of the major factors 
in the loss of life and property at the 
Chicago school fire. 


What can be done about it, he 
asked. 
Prevention is first. The leading 


causes of fires are matches and smok- 
ing, electricity and electrical equip- 
ment, lightning, and heating appli- 
ances. An adequate fire prevention 
program is not a once-a-year matter; 
not a spring and fall clean-up cam- 
paign. In a factory it must be an im- 
portant daily matter. 


Reporting Needs Attention 


Delayed discovery and_ reporting 
need major attention in any planned 
program of plant fire prevention and 
protection. Every night and every 
weekend billions of dol'ars of plant 
property are shut down and left un- 
attended and unprotected, except by 
the locks on the doors and some burg- 
lar protection devices. No defense is 
provided against the thief who is al- 
ready in the _ building—fire. There 
must be provided either reliable 
watchman service or reliable automat- 
ic detection and reporting devices. It 
does no good to have a watchman or 
device that merely discovers a fire 
and rings a bell if the plant is in a 


deserted or isolated section of town. 
The fire, once detected, must be 
promptly reported to the fire depart- 
ment. 


Watchmen Service Often Fails 


Reliable watchman service can be 
very effective, but in an alarming 
number of cases watchman service has 
failed to provide the protection needed. 
Is industry employing men best fitted 
for this work? Should it entrust a 
million dollar plant to a man who 
because of advanced age or physical 
infirmity is no longer capable of 
handling other kinds of work? Or 
should the watchman be selected on 
high standards of physical and mental 
alertness? Further, having selected a 
good watchman, has the plant pro- 
vided him with a quick and foolproof 
method of calling the fire department? 

Good, reliable automatic fire detec- 
tion systems can be installed in near- 
ly any type of property, Mr. Blowers 
stated. When properly installed and 
connected to report automatically to 
the fire department, such a system 
will serve as vigilant, alert watch- 
men on duty throughout a _ building 
24 hours a day. In the Chicago school 
fire, such a system would have given 
early warning to the teachers and 
pupils and would have brought the 
fire department to the scene within 
minutes of the time the fire started. 


Sprinkler System Is Best 


The ultimate in detection and re- 
porting is a properly installed auto- 
matic sprinkler system. Such a sys- 
tem not only detects the fire and ealls 
the firemen, but adds a third ingre- 
dient—it immediately goes to work to 
extinguish or control the fire, Mr. 
Blowers declared. Over the years it 
has been clearly shown that a well 
installed and maintained automatic 
sprinkler system is the most effective 
means of detecting, reporting and 
fighting a fire. The rate credit avail- 
able normally goes a long way toward 
offsetting the cost of such a system. 

Plant fire defense requires a thor- 
ough study of existing structural con- 
ditions which would contribute to the 
spread of a fire. To large undivided 
floor areas, standard masonry fire 
walls separating plant divisions are 
the answer. In an _ existing plant 
with assembly line operation every 
effort should be made by fire walls 
to isolate the storage and packaging 
areas. If it is impossible to provide 
fire walls in an assembly line area, 
automatic sprinklers will provide some 
security. 

Equally as important as this hori- 
zontal separation in a multiple story 
building is vertical separation, he said. 
Stairways and elevator shafts act as 
chimneys and must be completely shut 
off at each floor by standard en- 
closures. 

Large-loss industrial fires can be 
prevented, he declared. Industry 
knows how and has the financial re- 
sources to stop fires that cost more 
than $1 billion a year. The job is to 
make prevention effective. 


Insurance School Awards, 


Elects Alumni Officers 


At closing exercises of the school 
of Insurance Society of New York, 
Reinhold I. Martin, Pacific of New 
York, was awarded the scholastic 
achievement award for maintaining 
the highest over-all scholastic average 
of the year. Ward B. Gordon of Marsh 
& McLennan received the Anglo-Am- 


erican fellowship award. This consists 
of a six-week all expense paid trip 
to London to study the British re- 
insurance market. 

James B. Ross of Albert R. Lee & 
Co. was awarded two prizes—by In- 
land Marine Claims Assn. of New 
York and by New York Assn. of In- 
dependent Insurance Adjusters for his 
essay, “The Independent Insurance Ad- 
juster, with Reference to Inland Ma- 
rine Insurance.” The John C. Weghorn 
award for the best essay on the agen- 
cy system was won by G. Allan Schuh- 
mann, partner in Martin & Schuh- 
mann, Hillside, N. J. agency. The New 
York chapter of CPCU Kaplan me- 
morial awards for the best general 
insurance essays went to Walton G. 
Johnson of Zurich and Charles A. Van 
Hagen III of Marine Office of Ameri- 
ca. The Sterling Offices reinsurance 
essay prize was won by Philip W. 
Ness Jr. of America Fore Loyalty. 


Kreuser Named President 


At the annual dinner of the alumni 
association of the school, Roderic O. 
Kreuser of Prudential of Great Britain’ 
was elected president to succeed C. F. 
McCarthy of Atlantic Mutual. Other 
new officers are William Brown Jr. of 
American Surety, and John D. Kemp- 
ter of Royal-Globe, vice-presidents; 
Judith Reines of Norwich Union, sec- 
retary, and Jack Giannelli of Multi, 
Peril Insurance Conference, treasurer. 

Directors named were Mr. Mc- 
Carthy; John P. Donaghue of J. W. 
Griswold & Co., and Frank E. Tullis 
of H. Mosenthal & Son 

Allan Wikman, education director 
of General Adjustment Bureau, and 
president of Insurance Company Edu- 
cation Directors Society, was guest of 
honor and_ spoke _ briefly. Matthew 
Lenz of Janice & Lenz, Mineola, was 
toastmaster. 


Marquette Casualty 


Promotes Herring 


Joseph L. Herring, vice-president of 
Marquette Casualty, has been appoint- 
ed manager of all . ~aragnegt 
the company’s op- 
erations. 

Mr. Herring’s 
active career in the 
insurance field 
includes positions 
with Monarch Life, 
Central Standard 
of Illinois, U.S.F. 
&G., and Southern 
Farm Bureau Cas- 
ualty. 

Mr. Herring 
joined Marquette in 1953. He rose from 
assistant claims manager to assistant 
secretary and claims manager, vice- 
president and claims manager and 
now vice-president and manager. 






Joseph L. Herring 


Pittsburgh Also Fighting 


Fire Rate Adjustments 


Pittsburgh has joined Philadelphia 
in legally protesting fire rate adjust- 
ments that resulted in higher fire rates 
in metropolitan areas. In an action 
filed in Dauphin County court at 
Harrisburg, Solicitor Stahl of Pitts- 
burgh argued that approval of the new 
rates by the department was based on 
an erroneous interpretation of the law. 
He said that the rate changes were 
made without consideration of safety 
and loss prevention factors and without 
consideration of the fire prevention 
and protection actions taken by Pitts- 
burgh. 
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CCIA Elects Martin 
President, Landon And | 


Jaquint Vice-Presidents 

William F. Martin, Vice-presiden, 
Stuyvesant Life, was elected presiden, 
of Consumer Credit Insurance Assn. 
at its annual meeting recently held at 
Las Vegas. 












to $20 
cost f 


retary-treasurer. Frank A. Hill, vice. [in for 
president Volunteer State Life, was herms 
elected board chairman. : 

William J. Walsh will continue as [ihe pc 
general counsel and principal execy. 
tive officer of the association, and Wil. 
liam M. Busch remains as manager. fauto | 
counsel of the physical damage diyj- 
sion. 


Bleichroeder Piem Marks 
Its 100th Anniversary 


The Bleichroeder family has marked | 
its 100th anniversary in the insurance 
business. Moses Bleichroeder was ad- 
mitted as sworn insurance broker by 
the Hamburg senate 100 years ago, ranch 
Bleichroeder & Co. then developed 
into a leading insurance and reinsur- nd t 
ance brokerage firm in Germany and the fi 
Europe. oma 

Some years before World War Il, or bu 
the partners of the firm, Dr. Bernard ing t 
Bleichroeder, Paul Bleichroeder: 
grandsons of the founder, and their }liabi 
brother-in-law, Dr. Arnold Herzfeld, 
sold the organization and the portfolio 
of their firm to the Hansestische As- 
sekuranz-Vermittlungs A. C. This cor- 
poration has maintained the tradition 
of the firm. For some years, Dr. 
Arnold Herzfeld, the sole survivor of 
the partners of Bleichroeder & Co, oth 
has been a director of HAVAC, as Dr 
representative of the Bleichroeder 
family. 

In 1933, the partners of Bleichroeder 
& Co. and Jonas Bing, another old 
Hamburg brokerage firm, organized in 
France, Holland, England and _ the 
U. S. the various insurance and rein- 
surance firms of the Bleichroeder, 
Bing group. Out of this organization tion 
have grown Bleichroeder, Bing & Co., slat 
New York, as well as affiliated firms hee 
in Holland, France, Argentina and Ur- the 
uguay. A number of the members of cha 
the executive staff of Bleichroeder & vil 
Co. left Germany with the partners |, 
and are in executive positions with 
the various Bleichroeder, Bing firms. 

Thomas Bleichroeder Herzfeld, son 
of Dr. Arnold Herzfeld, and great- 
grandson of Moses Bleichroeder, and 
John W. Bing, son of Ernst Bing, one 
of the old partners of Jonas Bing, are |Fiv 
executive vice-presidents of Bleich- 
roeder, Bing & Co., New York. 
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Steiner Joins Hukill Agency 

CINCINNATI—H. P. Steiner, who 
has been assistant manager of Indem- 
nity of North America here since 1955, 
has become vice-president of the Hukill 
& Co. agency. He joined the North 
America organization in 1949, fol- 
lowing graduation from UCLA. After 
training in Los Angeles and Phila- 
delphia, he went to Des Moines as 
special agent in 1950 and to Omaha 
as special agent in charge of the sef- 
vice office in 1954. 

H. D. Balyeat is president of the 
Hukill agency, which was founded by 
his father-in-law, the late W. S. Hukill 
in 1884. B. A. Rielage is vice-president i 
and secretary. 
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"ang |New Bureau Policy Adds To Driver Rating 


Lents towing coverage up to $25 per disable- 
~President | nent and personal effects coverage up 
President fio $200, non-optionally and with the 
nee Assn cost figured in the basic premium. 
ly held gf —A simplified policy face with few- 
er premium breakdowns than the reg- 
e R. Kirk }ylar family automobile policy because 
American }o¢ the combinations of coverages. 
Jaquint, 


deral Lg six Months Or Shorter Term 


Frank J} The term is six months, although it 
eral coun. may be written for a shorter term, 
Ston, see. fand it may be automatically continued 
Hill, vices jin force for the next and succeeding 
Life, was terms upon payment of premium in 
rd with the renewal provisions of 
policy. 

The safe driver discount and sur- 














ntinue as 
al execy. 


and Wil. knarge plan is applicable to the family 
manager. auto policy as promulgated by the two 
age divj.fpureaus and to private passenger cars 


under the basic automobile 











licy. : F 
The special auto policy is available 
or private passenger cars, including 
tation wagons, owned by a resident 
Wf the household, and including some 
fam vehicles—motor vehicle with 
pick-up body, delivery sedan, or panel 
, up to a load capacity of 1,500 
pounds or less, principally garaged on 
ranch or farm if used only in farming 
md driving to and from farming work; 
wd to the same type of vehicle as in 
the farming category if not used cus- 
marily in the occupation, profession 
business of insured other than driv- 
ing to and from work. 


liability Packaging 


The packaging effect of the new pol- 

iy affords liability, collision, compre- 
hensive and other coverages for the 
individual motorist at an over-all pre- 
nium saving for most motorists of 15 
0 20% under the cost of existing cov- 
wages if bought separately, according 
to the two rating organizations. 

Drivers not involved in accidents or 
onvicted of moving traffic violations 
during the past two years, can qualify 
fr the maximum rate reduction of 
%%. Those involved in only one acci- 
dent or convicted of one of the less 
stious moving traffic violations can 
qalify for a rate discount of 10%. 
Those with two accidents or convic- 
tions of less serious moving traffic vi- 
dations will pay regular rates. A 
household with three points will pay 
the basic rate plus an additional 
charge of 20%; with four points it 
will pay the basic rate plus 40%; with 
five points it will pay the basic rate 
plus 70%, and with six or more points 
it will pay the basic rate plus 100%. 

Points will not be charged for some 
aiedents, as under the California plan 
4 revised. 

Five Liability-MP Combinations ° 


The motorist may select any one of 
five specified combinations of BI and 
PDL protection for a single limit and 
eNncy j‘werage for medical expenses, as fol- 
er, who }WS: $25,000 liability and $1,000 med- 
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ical expenses; $50,000 liability and 
$2,000 medical expenses; $100,000 li- 
ability and $3,000 medical expenses; 
$200,000 liability and $4,000 medical 
expenses; or $300,000 liability and $5,- 
000 medical expenses. The package 
also includes $1,000 accidental death 
benefit payable if the individual to 
whom the policy is issued, or his wife, 
dies as a result of an automobile ac- 
cident, and $20,000 protection for mo- 
torist coverage. 


May Select Several Combinations 


The motorist may select several 
combinations of collision and compre- 
hensive insurance. He may choose 
either $50 deductible or $100 deduct- 
ible collision. He may purchase full 
coverage or $50 deductible compre- 
hensive insurance, which includes, 
among others, towing coverage up to 
$25 per disablement and coverage for 
personal effects up to $200. 

The cost of the policy depends upon 
the coverages selected by the motorist 
to make up the package. The basic 
rates, of course, vary according to the 
use, age of male operators, and the 
territory. 

With the packaging, there are three 
premiums shown, liability, comprehen- 
sive and collision. Combinations could 
be comprehensive and collision; liabil- 
ity and comprehensive; and liability, 
comprehensive and collision. Thus the 
face of the policy is considerably 
simplified. 


Hawaii Is Included In 


Arbitration Agreement 


The nationwide inter-company ar- 
bitration agreement has been extended 
to Hawaii. The original rule confined 
the agreement to the continental U. S. 
Pending appointment of an arbitra- 
tion committee in Hawaii, controversies 
within the first article of the agreement 
will be decided by the committee at 
San Francisco. 


Idaho Speakers Named 


Speakers have been announced for 
the annual meeting Sept. 13-16 at Sun 
Valley of Idaho Assn. of Insurance 
Agents. Those on the program are 
Commissioner Leo O’Connell; T. G. 
McGuire, president Industrial Indem- 
nity; Paul Jones, vice-president 
NAIA; T. A. Burrow, executive sec- 
retary California association, and H. A. 
Connor, editor Pacific Northwest Un- 
derwriter. 


Mutual Insurance Rating Bureau has 
revised private passenger automobile 
liability rates in Delaware and South 
Carolina. In Delaware there is an 8% 
increase; in South Carolina a 3.3% 
decrease. Commercial car rates are 
reduced 8.8% in Delaware and garage 
risks 6.9%. 
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It Isn't In The Cards 


The New York department is making 
a fine response to Gov. Rockefeller’s 
call for economies in all branches of 
his administration but it wasn’t doing 
so badly before as a garbled version of 
the governor’s talk would have New 
Yorkers believe. 

Two leading New York City papers 
gave their readers to understand that 
the insurance department had effected 
a saving of $500 a year by eliminating 
calling cards for deputy insurance 
superintendents. In accepting this fig- 
ure, the papers either vastly over- 
estimated the number of deputies or 
the average number of calls they make 
where the formality of sending in one’s 
card is demanded. 

Actually there are only five de- 
puties, so obviously it would be neces- 
sary for each one to spend his full 
time and probably considerable over- 
time, doing nothing but making calls 
if he were to use up $100 worth of 
calling cards a year. The finest avail- 
able parchment-finish card printed by 
the most expensive method from a 
steel engraving would cost no more 
than $30 for enough cards to take care 
of all the calls that the typical deputy 
superintendent would make during his 
entire probable tenure. After all, how 
many calls does a deputy make and 
how often is it necessary for him to 
do more than mention his name in 
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Editorial Comment 


order to be admitted? 

But let no one think the previous 
administration was squandering a 
needless $70 per deputy in addition io 
buying the toniest visiting cards avail- 
able. The explanation is that the 
governor’s reference to the $500 saving, 
which was an aside in a talk dealing 
with the growth of the suburbs, was 
incompletely reported, according to 
administration sources. 

The $500 saving was not just on 
calling cards but also on stationery for 
the five deputies, the saving being in 
using regular insurance department 
stationery for everybody and not im- 
printing each deputy’s stationery with 
his name and title. Moreover, the $500 
saving was not an annual item, since 
the stationery and business-card or- 
ders were for more than a single year’s 
supply. 

And finally, the deputies are not 
being deprived of calling cards at all. 
They won’t get the copper or steel 
engraving kind any more but they’ll 
have perfectly respectable cards. Per- 
haps each card should carry a line in 
small but legible type: “Economy cards 
save taxpayers money.” That ought to 
take the wind out of the sails of those 
snobs who surreptitiously run their 
thumbs across visiting cards to detect 
the genuine intaglio feel—R. B. Mit- 
chell, executive editor, Life edition. 


Worthwhile Automobile Safety Eftort 


The story by Travelers that esti- 
mated how many persons would be 
killed over the July 4th weekend and 
that was distributed to newspapers 
and to other media in advance of the 
holiday was a good piece of public in- 
formation. The company based its 
gruesome predictions on a study of 
what happened to its 1.5 million in- 
sured cars during 1958 holiday week- 
ends. 

The Travelers’ predictions were that 
approximately 25,000 people would be 
killed or injured by automobiles over 
that weekend; that nearly 5% of those 
killed or injured would be under 30 
years of age; and that more than 40% 
of the highway crashes would come as 
a result of a speeding automobile 
crashing into the rear of another. 

Furthermore, Travelers pointed out, 
more than 80% of the crashes would 
occur on good, clear, straight roads, 
and, surprisingly enough, not far from 
the homes of the victims. 

Travelers based its predictions on 
the experience of the 1.5 million cars 
over the 1958 July 4th and Labor Day 
weekends. These figures were fed into 
an electronic brain. The resulting tab- 
ulation showed that in seven out of 
eight accidents, drivers were not far 
from home, and in the great majority 
of cases casualties resulted from rear- 
end collisions, traffic light violations, 
failure to grant right of way and sim- 
ilar prosaic actions by drivers. In only 
three out of 100 cases were any mech- 
anical defects reported in the auto- 
mobiles, and in only 20% of the acci- 


dents were the cars on superhighways. 

What really alarms executives at 
Travelers is the growing rate of injur- 
ies, which increased 12% in 1958 over 
1957, and the increased involvement of 
young drivers in automobile accidents. 
In 1958, drivers under 25, who make 
up less than 14% of the total driving 
population, were involved in more 
than 27% of the accidents. 

Travelers points out that in more 
than 85% of the accidents the primary 
cause of the accident is human fail- 
ure—inattention, recklessness, exces- 
sive speed, and aggressive driving. 

Any prediction that 346 (or some 
other figure in that neighborhood) 
persons are going to be killed in auto- 
mobile accidents in a holiday weekend 
ahead seems almost worthless as a 
deterrent to reckless driving. With 
so small a figure in relation to the 50 
million or more automobile driving 
population, everyone is going to con- 
clude in advance that he will not be 
a statistic after the holiday is over. 
But when injuries are included, the 
figure becomes a great deal more im- 
pressive. But beyond this, the other 
points brought out by Travelers in its 
release, notably the fact that almost 
half of highway crashes come as a re- 
sult of rear-end collisions, should very 
definitely have the effect of remind- 
ing many drivers to be careful of 
these specific situations. If it is pound- 
ed home that 80% of the crashes oc- 
cur on good, clear, straight roads, 
drivers, it seems likely, are going to 
be somewhat more alert while driving 


on good, clear, straight roads than 
they would be otherwise. 

Travelers has done a good piece of 
work for the automobile insurers and 
the public with its study of a large 
group of insured automobiles. We hope 
they keep it up. 

But it might be even more impres- 
sive if more insured cars were in- 
cluded in the study, perhaps 5 million 
to 10 million. Other facts might be 
elicited by a larger sample. 

Wouldn’t this be a good project for 
the new Insurance Information Serv- 
ice, to gather from several large in- 
surers the kind of figures that Trave- 
lers has presented, run off the facts 
that these figures make apparent, and 
distribute the information far and 
wide ahead of every long week end 
throughout the year?—K.O.F. 





Personals 


William J. Bradford Jr., who was 
recently appointed manager of Chubb 
& Son’s yacht-hull 
department, began 
his career in the 
department in 
1948. He is a grad- 
uate of the Mer- 
chant Marine 
Academy, Kings 
Point, N. Y., and is 
an active member 
of Maritime Assn. 
of Port of New 
York and of Amer- 
ican Marine Insur- 
ance Forum. 





W. J. Bradford Jr. 


Charles D. James, president North- 
western National, has been appointed 
chairman in Wisconsin for the $53 
million fund drive of Princeton Uni- 
versity. Mr. James is a 1927 graduate 
of Princeton. 


EDWARD S. HOWARD, 83, veteran 
agent of Van Buren, Ind., died. He had 
been in the business 45 years, starting 
as insurance department manager of 
Van Buren State Bank. He organized 
his own agency in 1934 and remained 
active until about two years ago. His 
daughter, Miss Oca C. Howard, who 
had been associated with him, will 
continue to operate the agency. Mr. 
Howard was an uncle of Mrs. J. C. 
Welch, whose husband is vice-presi- 
dent of the A. W. Shell agency of 
Cincinnati. 


Miss ELIZABETH DORAN, who was 
was secretary of Nebraska Fire Preven- 
tion Assn. and Nebraska Fire Under- 
writers Assn. died. She served for 25 
years in the Omaha office of New York 
Underwriters until she retired on pen- 
sion two years ago. 


WALTER B. BERNARD, 63, presi- 
dent of the Bernard agency of Caruth- 
ersville, Mo., died. He had been in the 
business for nearly 30 years. 


ARTHUR H. VON THADEN, 59, 
chairman of Excess: Covers of New 
York, was killed when his car crashed 
into a rock hill bordering the New 
York Thruway between Suffern and 
Harriman. Mr. Von Thaden organized 
Excess Covers five years ago. It spe- 
cializes in the placement of excess 
insurance and reinsurance. Previously 
he had been assistant to the president 
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DALLAS | TENAS—328 Interurban Bldg 


SERPS > BF 


Tel. Riverside 17-1127. Alfred E. Cadis, 
Southwestern Manager. 
DENVER 2, COLO.—234 Commonwealth 


» B4 


Bidg., Tel. Amherst 6-2725. J. Robert Ebel. } 
hardt, Rocky Mountain Manager. 


DES MOINES 9, 1OWA—327 Insurance Ex- 
change Bidg., Tel. Atlantic 2-5966. David 
Chapman, Resident Manager. 
DETROIT 26, MICH.—613 Lafayette Bidg.. 
Tel. Woodward 5-2305. William J. Gessing, 
Manuger for Indiana and Michigan. 


INDIANAPOLIS %, IND.—5634 N_ Rural 
St., Tel. Clifford 3-2276. William J Gessing, 
Manager for Indiana and Michigan. 


MINNEAPOLIS 2, MINN.—1038 Northwest 
ern Bank Bidg., Tel. Federal 2-5417. How- 
ard J. Meyer, Northwestern Manager. 


NEW YORK 3%, N ¥.—1!17 John St., Room 
1491, Tel. Beekman 3-3958. J. T. Curtin 
and Clarence W. Hammel, New York Man- 
agers. 
PHILADELPHIA 9, PA.—123 S. Broad St. | 
Room 1027. Tel. Pennypacker 5-3706. Robert 
I. Zoll, Middle Atlantic Manager. 


ST. LOUIS 2, MO.--221 Pierce Bldg., Tel | 
Chestnut 1-1634. Geo. E. Wohlgemuth, Resi- | 
dent Manager. | 


ee ee 


SAN FRANCISCO 4, CAL..—582 Market St. | 
Tel. Exbrook 2-3054. Robert L. McMullen. 
Pacific Coast Manager. 


CUANGE OF ADDRESS 


| 
Be sure to enclose mailing wrapper and | 
form 3579 with new address. w three || 
weeks for completion of the change. Send | 
to subscription office, 420 E. Fourth St. | 
Cincinnati 2, Ohio. 
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of Excess Ins. Co., a Kemper com- 
! AL any, and prior to that president of 
TER 











Excess Underwriters of New York. 
He was formerly manager of the in- 
surance department of U.S. Chamber 


of Commerce. 


> Nati SARAH PROHOV, 68, vice- 
Nota Sent Prohov & Son brokerage 
— agency, Chicago, died in England. The 
Insurance ygency was founded about 35 years 
ago by her late husband, Emmanuel. 
Morris Prohov, the son, is president 


of the agency. 


N.Y, 
Ay 1-30] ROBERT E. SWAN, 67, vice-presi- 
evel dent of Michigan Mutual Hail, died. 


He had been a director for 25 years 
nd vice-president for 10 years. 


ycumber. 


FFICE 

: CHESTER E. MALLORY, 60, local 
ox ‘ s gy pgent at Clinton, Ia., for 37 years, died 
urruge [efter an illness of four weeks. 
> £bel, 
Cuscaden | ARTHUR Y. McNEILL, 80, vice- 
. resident of Beidler & Bookmyer, 
wisner. 


Philadelphia agency, and with the 
E im for 60 years, died at his home in 
uaddonfield, N. J. 


MAX NEDWICK, 74, Chicago broker, 
ied there in Edgewater Hospital. 
SE 


2. Ohio GEORGE F. ZOLINSKI, 24, an ex- 
140. miner for Great American at Chicago, 
jied there. 


WILLIAM W. RODDICK, 89, who 
headed the agency bearing his name at 
(Chicago, died in his home in suburban 
(ak Park. He was a charter member 
i Chicago Board of Underwriters. 


hill To Subject Mutuals 
fo Controls Moves In Pa. 


Legislation to bring Pennsylvania 
mutual fire insurers under state li- 
ensing and other controls has been 
yassed by the house and sent to the 
gnate for action. 

The bills set standards for fire in- 
‘ surance policies written by mutuals, 
cson Blvd N . 

er, Chicago |@quire mutual agents to be licensed 
William D ty the insurance department, and re- 
wire mutual fire companies to secure 
wproval of contracts and policies from 
the commissioner. 


find Lowell M. Birrell 


District Attorney Hogan of New 
York has announced that Lowell M. 
Birrell, financier and lawyer under in- 
dictment for grand larceny in alleged 
sock frauds, has been found in Rio 
de Janeiro. Mr. Birrell, who was at 
me time a director of insurers in 
which Stewart B. Hopps was inter- 
ested, disappeared in 1957 while facing 
charges of violating the Securities Ex- 
thange Commission rules. Mr. Birrell 
has indicated he does not intend to 
return to the U. S. to face the fraud 
charges, 
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Stocks 


By H. W. Cornelius of Bacon, Whipple & Co. 
135 S. La Salle St., Chicago, July 28, 1959 










































Bid Asked 

$ $ 
SOT CED | etictenistctncistenns 175 180 
Aetna Fire 71 73 
Aetna Life 244 249 
American Equitable . 40% 4212 
American (N. J.) .... 26 27 
American Motorists ~ 18% 20 
American Surety ....cccccccccssesseseesese 21% 23 
Boston 33 34 
Continental Casualty ou... 128 132 
CE eee 65 67 
Federal 63 65 
TROIIUIE CPOE isiintasasticasicicccinicccenes 59% 61 
en 87 89 
Glens Falls 34 35% 
GEER DATOTEOOD cisceeeccccccesscncenesiceses 40 41 
Hartford Fire ........ 186 190 
Hanover Fire ......... 37% 39 
ee - 50% 51% 
Ins. Co. of No. America ............ 133% 135 
Jersey Ins. 33 35 
Maryland Casualty ........cccccscsese 37 38 
Mass. Bonding ......... 3412 36 
National Fire ........ . 1233 127 
National Union ............. .. 39 40 
New Amsterdam Cas. 48 50 
New Hampshire ..... 44 46 
North River 38 3914 
I CI ccsssiisccscteccnsntcocsetacscineses 31% 33% 
en 76 79 
Prov. Wash. 20 21 
TORE. COCR. OB BR. Me cccecinccsenseesees 21 22 
Reliance 48 50 
ek A Gores 56 58 
Springfield F. & M. — 30% 
Standard Accident 2.0.0... 58 59% 
Travelers 96 98 
Us SS Af <a oe 91 94 
U. S. Fire 29 30 





Scheideman, Currie Are 


Advanced By Travelers 


Travelers has named Harold L. 
Scheideman superintendent of the en- 
gineering and loss control division and 
Alexander A. Currie Jr. branch of- 
ficer supervisor. 

Mr. Scheideman joined the com- 
pany in 1940 as an engineer at Kansas 
City. He later served in Denver, and 
in San Francisco as resident engineer, 
assistant supervising engineer, super- 
vising engineer and regional supervis- 
ing engineer. He went to the home 
office in 1955 as district supervising 
engineer and was promoted to as- 
sistant superintendent in 1956. 

Mr. Currie has been office manager 
at Lubbock since 1957. He joined the 
company in 1947 at Oklahoma City 
and in 1952 was transferred to Dallas 
as assistant field underwriter, later 
being promoted to field underwriter 
and assistant office manager. 


Zurich Promotes Two 


Richard N. Amluxen has_ been 
named superintendent of sales for the 
Chicago branch of Zurich, and Nathan 
C. Neesley has been appointed resi- 
dent sales supervisor at St. Louis. 

Mr. Amluxen joined Zurich in 1948 
as an underwriter at Detroit. In 1950 
he became a field representative. Four 
years later he was promoted to agency 
supervisor at Detroit. He was assigned 
in 1956 to manage the Grand Rapids 
branch. Most recently he has been 
assistant supervisor of agencies for 
the midwest department. 

Mr. Neesley joined Zurich in 1958, 
as superintendent of agencies, mid- 
west department, after experience as 
assistant manager of a company 
branch office and as vice-president of 
a Grand Rapids agency. 


The Reed Penington general agency 
of Denver has moved into its new of- 
fices, Suite 708 Midland Savings 
Building. The general agency is 40 
years old. 


LOSS TO FOLLOW 


Often irreplaceable ...the documents and valuables which 
are lost every day through theft. The experts tell us that 
burglary is increasing at an alarming rate. As a result 
the wise producer today presents a convincing case to each 
assured for the burglary and robbery protection he so 
urgently requires. 


Many successful producers now avail themselves of the 
profitable possibilities of burglary and robbery coverages 
through Geo. F. Brown & Sons, Inc. All forms are avail- 
able here, along with swift service and long experience. 
... It’s a team you just can’t beat. Why not call now? 


GEO. F. BROWN & SONS, INC. 
175 West Jackson Bivd.+*Chicago 4*WAbash 2-4280 
116 John Street « 


New York 38 « WOrth 4-0745 
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Specializing in 
FIDELITY and SURETY 
BONDS 








SEABOARD SURETYCOMPANY 


100 WILLIAM STREET, NEW YORK 38 


ATLANTA CHICAGO DALLAS 
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American Casualty Plan Has New Features 





FeNATIONAL UNDERWRITER 


(CONTINUED FROM PAGE 1) 


tion of coverage by payment of pre- 


mium. 

In the interest 
to provide 
months 


uses a four 


three times the 


able. 


of simplification, 
elimination of unnecessary forms, and 
maximum utilization of 
modern electronic equipment, the plan 
policy as the 
basic term. However, coverage may be 
written for 8 or 12 months at two and 
base rate. No other 
methods or payment plans are avail- 


While the plan is designed to attract 
and reward the careful driver, neither 
previous accidents nor moving traffic 
violations are used to determine eligi- 
bility, except to the extent that they 
might constitute an exposure greater 


than anticipated by the rates. 
One New Classification 


A new classification, 


2AM, gives 
preferred treatment to married men 
between 21 and 25. According to stat- 
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WANT ADS 


Rates—$22 per inch per insertion—1 inch minimum—sold in units of half-inches. Limit— 

40 words per inch. Deadline 4 P.M. Friday of week before publication in Chicago office— 

175 W. Jackson Blvd. Individuals placing ads are requested to make payment in advance. 
THE NATIONAL UNDERWRITER 


~ 
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HELP WANTED 


Continued development of our business requires 
increased staff. 


Inquiries from smart young men and women 
desirous of learning the interesting Lloyd's busi- 
ness always welcome and in confidence. 
Immediate needs: Fire and Inland Marine 
Underwriter and/or Special Agent. 
Laggards or floaters please do not apply. Our 
brokers want and get the best. 

HAIDINGER-HAYES, INC. 

3325 Wilshire Boulevard 

Los Angeles 5, California 

DUnkirk 5-4261 


FIRE UNDERWRITING 
MANAGER 


Minimum 5 to 10 years insurance expe- 
rience. Proven executive ability. Age 32-40. 
Progressive multiple line midwestern com- 
pany. Excellent opportunity for advance- 
ment. Salary commensurate with experience 
and background. Address Box H-74, c/o 
The National Underwriter Co., 175 W. 
Jackson Blvd., Chicago 4, Ill. 








Producer-Underwriter 


Well established non-affiliated company needs 
capable fire or casualty underwriter, preferably 
with recent field and production experience. Ex- 
tensive travel necessary with headquarters in 
New York City. Rapid advancement possible. 
Replies held in strictest confidence, should state 
experience, education and expected salary— 
Personnel Dept. 


Merchants Fire Assurance Corp. 
of New York 
225 Broadway New York 17, N. Y. 





EXCELLENT OPPORTUNITY 


High grade man to be top sales executive of 
eastern fire and casualty company. Age about 
40. College graduate. Good personality. Imag- 
ination needed. Salary open. Write Box H-72, 
c/o The National Underwriter Co., 175 W. Jack- 
son Blyd., Chicago 4, Ill. 














STAFF FIRE UNDERWRITER 


Multiple line insurance company needs a man 
to head up entry into commercial fire lines. The 
position requires at least four years of commer- 
cial fire underwriting experience, preferably as 
a staff underwriter or in a supervisory capacity. 
Must be capable of accepting broad respon- 
sibility. Send résumé to: 

Personnel Manager 

FARMERS MUTUALS 

3099 E. Washington Ave. 
Madison 1, Wisconsin 





WANTED 


Automobile Adjuster capable of supervising and 
adjusting bodily injury claims in W. Va. and 
Ohio. Good future. State age, experience and 
starting salary desired. Write Box H-73, c/o 
The National Underwriter Co., 175 W. Jackson 
Blvd., Chicago 4, Ill. 











AVAILABLE for WISCONSIN 
22 years multiple line experience, including fi- 
delity and surety, as agent and company repre- 
sentative. Age 39, married. C.P.C.U. Desire field 
position in state but would relocate. Résumé 
and references on request. Reply Box H-78, c/o 
The National Underwriter Co., 175 W. Jackson 
Bivd., Chicago 4, Ill. 





WANTED—BORDEREAUX 





Fire, Physical Damage, Auto Liability. Any size, 
any state. Also seeking to purchase mutual casu- 


alty company, any state. 


CHARLES MANAGEMENT, INC. 
1200 N. Dearborn Chicago 10, Hl. 








WANTED: INSURANCE AGENCY 
Volume—$50,000 up. Indianapolis & 
Evansville, Indiana. Your confidence 
respected. Write Box 1016, Terre 
Haute, Indiana. 








WANTED 
TO PURCHASE 


General Insurance Agencies in or around Co- 
lumbus, Ohio. Prefer less than 50% auto. Cash 
or payout. Merge or buy outright. Prefer $25,000. 
to $75,000. volume. Address Box H-65, c/o The 


National Underwriter Co., 175 W. 
Chlcoge 4 a Jackson Blvd., 


SAFETY ENGINEER 


Must have insurance or industrial safety expe- 
rience, handle special risks, research, assist with 
training and Home Office administrative duties, 
some travel, car furnished. Age 27-40, college 
degree. Rapidly expanding Midwest multiple line 
company. Write Box H-82, c/o The National 
— Co., 175 W. Jackson Blvd., Chicago 








AUTOMOBILE UNDERWRITER 
Excellent opportunity in our home office for ex- 
perienced Automobile and Liability Underwriter. 
Please give age and details of experience in 
first letter. 

AMERICAN INDEMNITY COMPANY 
P. O. Box 1259 Galveston, Texas 





UNUSUAL OPPORTUNITY 


Large Lloyds agency expanding and has excellent 
opportunity for a man in our Chicago office. 
Lloyds experience helpful, but not necessary. Our 
office equipped to give additional training if nec- 
essary. Our office knows cf this ad. Replies con- 
fidential. Reply Box H-83, c/o The National 
— Co., 175 W. Jackson Blvd., Chicago 








LOSS ADJUSTER 
WANTED 


Young man (early 30’s) with law degree and a 
number of years experience as property loss ad- 
juster. Opportunity to grow with aggressive 
eastern fire and casualty company. Write Box 
H-75, The National Underwriter Co., 175 W. 
Jackson Blvd., Chicago 4, Ill. 





BOND AND BURGLARY 
UNDERWRITER 


Excellent opportunity for experienced Junior 
Underwriter as assistant to the Home Office 
Department Head. Salary open. 

Personnel Department, Commercial Standard 
Insurance Co., P.O. Box 12216, Fort Worth, Texas. 











istics they account for 40% less cost 
than their unmarried contemporaries. 
Rates for all other classifications, ex- 
cepting youthful male owners or oper- 
ators, are generally about 15% below 
manual for liability and collision. 

President Harold Evans states that 
the program has a three-fold purpose: 

1. It was designed to employ the 
well established, broad family liability 
policy rather than a_ stripped-down 
economy package. While a complete 
application, signed by insured, is nec- 
essary for classification, underwriting 
and rating purposes initially, all sub- 
sequent rating information is developed 
from insured. Automatic coverage is 
provided for newly acquired and ex- 
changed automobiles, even though not 
reported. 

z. The plan was developed to utilize 
fully the most modern type of elec- 
tronic data computing equipment. This 
resulted in adopting the four month 
basic policy and multiples thereof, and 
the elimination of installment premi- 
um payment plans, which means that 
all accounting, statistical and collec- 
tion records are available by cutting 
one card. This master card also permits 
renewal of the business, and the one 
run of the card develops all notices for 
insured, agent and company’s collec- 
tion offices, as well as the home of- 
fice record. 


Commission At Bureau Level 


3. By adopting these economies of 
operation, as contrasted with an econ- 
omy policy, the company has available 
for payment of losses the same dollars 
in the loss component part of the 
premium dollar as do the companies 
utilizing a 100 cent dollar rate, without 
reducing the agent’s remuneration be- 
low that permissible under the newly 
announced rating program of the bu- 
reaus. 

Qualified agents are authorized to 
issue policies on the spot. 

The program eliminates free insur- 
ance resulting from flat cancellations. 
However, the objectionable feature of 
attaching the net initial remittance 
with each application or daily report 
has been overcome, according to Mr. 
Evans. The agent is permitted to effect 
such collections and remit for such 
transactions after receiving the com- 
pany’s detailed statement 10 days after 
the close of the month in which the 
transaction occurred. All other collec- 
tions, renewals and service is between 
company and insured. The agent is 
relieved of further collection, rating 
and service responsibilities, except to 
the extent that he will want to main- 
tain contact with insured and employ 
sound conservation practices in order 
to maintain a high degree of persist- 
ency. 

In the interest of further simplifi- 
cation, Mr. Evans said that under the 
standard family auto policy, all such 
additional optional coverages that are 
normally available for automobile in- 
surance will be written without en- 
dorsements, and that any number of 
additional eligible private passenger 
automobiles can be written on the 
same policy without the necessity of 
writing a new policy for every car. 

Mr. Evans stated that with the econ- 
omies in operation, a correspondingly 





SUPERVISING CASUALTY 


UNDERWRITER 


To head Casualty Underwriting in Multiple Line 
Company branch office, Columbus, Ohio. Strong 
auto knowledge necessary. Age to 40. Fine op- 
portunity for advancement. Our employees know 
of this advertisement. Please include résumé of 
background in reply to Box H-76, c/o The 
National Underwriter Co., 175 W. Jackson Blvd., 
Chicago 4, Ill. 








July 31, } 


higher permissible loss ratio, and rate, 
reflecting reasonable exposures by 
classification, coverage would } 
available under the plan not only fy 
risks in the preferred classification, 
but for all but the dregs in all clagg 
fications. 

He said the company’s policy hg 
been to stress individual risk unde. 
writing rather than class underwrj. 
ing, and that it prefers the best of th 
worst classifications rather than th 
worst of the best classifications_, 
principle that will guide underwriting 
under the Valley Forge plan. 

Mr. Evans expressed the belief tha 
the plan’s chief saving to the agent js 
time—to think, plan, promote, solicit, 
build up small accounts, properly sery. 
ice deserving risks, recapture lost ae. 
counts, and earn more net income. 

Mr. Evans regards it as the insurer's 
responsbility to adopt economies that 
will return in benefits to or on behal 
of insured a greater portion of th 
premium. It is also their obligation t 
adopt underwriting practices that wil 
afford a broad market for all eligible 
risks, he stated. 

He said American Casualty’s expe- 
rience with the plan so far indicates 
that the trend of the better risks to 
seek recognition by companies charg- 
ing lower rates has been arrested. The 
agent, relieved of burdensome collec- 
tion and office detail, can aggresively 
seek the eligible risk rather than be 
content with trying to place the busi- 
ness remaining on his books, or other- 
wise service risks seeking a market, 
he stated. 


Safe Driver Plan 
Introduced In Ohio 


(CONTINUED FROM PAGE 1) 


minor violations, is based on points 
assessed for accidents and convictions 
as follows: 20% surcharge over regular 
manual rates for three accidents or 
convictions points, 40% for four, 70% 
for five and 100% for six or more. 
As described in the manual rules, 
six points are assigned for the four 
violations considered to be among the 
most serious, with driving under the 
influence of intoxicating liquor or 
drugs among these four; three points 
for reckless driving and one point for 
all other moving voilations. No points 
are charged for accidents under cer- 
tain circumstances, wherein insured 
will be deemed not to have been at 
fault. 
Agents of Employers in Ohio and 
Vermont have been furnished with 
complete particulars of the new plan 
and in turn are notifying clients. 


than two accidents or convictions for | F 


Insurance Softballers 


Move Toward Showdown 


With 10 wins and no losses, Ameri- 
ca Fore Loyalty group is leading the 
west section of Chicago Insurance 
Softball League. Continental Casualty 
heads the league’s east section, also 
with 10 victories and no defeats. The 
second round of play has been com- 
pleted, five games remaining before 
the championship series of best two 
out of three games gets under way. 
Opponents of America Fore Loyalty 
were able to total but eight runs 2 
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the entire second-round play. 
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NOSKER EMPLOYMENT AGENCY 
Insurance Specialists Since 1923 
California Positions 





Male—Female 
All Lines 


610 So. Broadway 





Los Angeles 14 
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FeNATIONAL UNDERWRITER 


Ads Take Producer's Story To All Markets 


(CONTINUED FROM PAGE 2) 


the field indicate that one of the 
questions most frequently asked by 
puyers for large firms is “What other 
companies of our size do you insure?” 
This campaign gives an impressive 
answer. In addition to reprints of 
current ads, the company is offering 
agents a folder with facsimiles of 
other past ads in the series. Designed 
to be used either as a mailing piece 
or as a visual aid in a personal inter- 
yiew, the folder illustrates Aetna 
Casualty’s ability to handle the in- 
surance of the giants of industry. 

Told Not To ‘Sit Back’ 


In a bulletin to producers the com- 
pany has stated: “In this age of mass 
communications it is no longer possible 
to sit back and assume that people 
will hear about you. If you do, the 
other fellow—the consistent adver- 
tier—is certain to have the last 
word. This applies whether you are 
selling shoes, ships, sealing wax or 
insurance. It also holds true at both 
the national and the local level. Brand 
consciousness in the field of insurance 
is increasing. The opportunity to iden- 
tify yourself with a company which is 
employing mass communication tech- 
niques on the national level should 
not be overlooked. Aetna Casualty’s 
1959 national advertising program is 
appearing in magazines with an ag- 
gregate circulation of 17.5 million. You 
can cash in on this mass impression 
by making full and consistent use of 
the available local tie-in material.” 

Adaptions of the national advertis- 
ing are also appearing in the insur- 
ance press to acquaint the company’s 
present and prospective producers 


INSURANCE 
OPPORTUNITIES 
NATIONAL COVERAGE 


We offer nationwide coverage for the in- 
surance man who is seeking the best in 
opportunity, but who does not limit himself 


to a particular geographic area. 

® ASSISTANT CASUALTY MGR. ....$ 9,000 
© FIELDMAN—Florida ............ $ 6,000 
© CLAIMS SUPERVISOR .......... $ 7,500 
¢ BOND PRODUCTION ........... $ 7,500 
® PAYROLL AUDIT SUPERV. ...... $ 9,000 
® SAFETY ENGINEER... ........ $6-7,000 
* AGENCY ACCOUNTANT ........ $ 8,500 
* MARINE CLAIMS EXAM. ........ $ 8,500 
* CLAIMS ADJUSTER-SUPERV. ..... $ 7,500 
* FIRE PRODUCTION ............ $10,000 
pruvee GRECUTIVE .............. $12,000 
® WOME OFFICE SECY. .......... $15,000 
CALL WIRE WRITE 

In Complete Confidence to: 
H. J. Roberts 


“Insurance Executive Consultant” 
CADILLAC ASSOCIATES, INC. 
29E. Madison Bldg., Chicago 2, Illinois 

Financial 6-9400 
“Where More Executives 
Find Their Positions Than 
Anywhere in the World” 








om DIRECTORY OF RESPONSIBLE -_ 


INDEPENDENT 
ADJUSTERS 





a Cc 








Resident Service For The State Of Alaska 


Selkregg & Son Adjustment Co. 
435 L Street 


Anchorage, Alaska 
AUTO-FIRE-CASUALTY-INLAND MARINE 
WORKMEN'S COMPENSATION-MARINE SURVEYOR 


Phone 20921 Fred M. Selkregg, Jr., Manager 
illite 











with the over-all effort to blanket 
the entire insurance market with the 
P.S. campaign. 

Realizing that the success of this 
advertising depends to a large extent 
on local backing by agents, the com- 
pany, at the beginning of the cam- 
paign, alerted its general agents, man- 
agers and field personnel to get be- 
hind it and make sure that producers 
make maximum use of the tie-in 
material. Field men were equipped 
with order forms for use in agency 
calls to stimulate the greatest possible 
use of all material. 


Pinpoints Three Prospects 


The three pronged P.S. advertsing 
campaign pinpoints prospects for per- 
sonal insurance, commercial prospects 
and big industrial prospects. In the 
ads aimed at the latter, the com- 
pany’s message and that of its agents 
is carried directly to top executives 
of leading business firms through the 
media selected. Thus, in addition to 
the sales impact, a prestige building 
factor is added, backed by the im- 
pressive list of the company’s large 
insured. 

It is obvious that sales made in 
any of the three areas can be trans- 
lated into sales in the others. By do- 
ing an effective account selling job 
on a personal account, the company’s 
producers may well capture insured’s 
business coverage as well. The con- 
verse is also true. By taking dead aim 
at every segment of the fire and casu- 
alty market, the company has also 
opened up limitless opportunities for 
life sales for those producers active 
in that line. 


Part of Over-All Plan 


Effective follow through on this 
advertising of course is immeasurably 
aided by the training and the work- 
ing tools the company’s agents have 
available. In this regard, a comment 
from John J. Downard, Louisville 
agent, is pertinent. He said, “My 
training at Aetna Casualty’s sales 
course has enabled me to take full 
advantage of the sales possibilities in 
the P.S. advertising campaign. It was 
at the school that I learned how to 
provide personal service. I came away 
with a thorough knowledge of insur- 
ance and the ability to put this knowl- 
edge to use for the benefit of my cus- 
tomers. Since that time, my agency 
has become well known for the serv- 
ice we provide, and when the PS. 
advertising campaign came along, it 
fit our basic theory of operation per- 
fectly.” 

This illustrates that the company’s 





Report Interest In 
Buying American Surety 


Transamerica is reported to be in- 
terested in the purchase of American 
Surety. Several prominent insurers 
have also been mentioned as potential 
purchasers. 

Transamerica is said to have com- 
pleted audit investigation of American 
Surety as a preliminary to future 
action. 


Hearings To Resume 

It has been indicated that the Senate 
anti-trust subcommittee hearings on 
insurance will resume Aug. 11. Indica- 
tions are that testimony will be heard 
from rating bureaus, 
panies and possibly some insurance 
commissioners. It is not as yet known 
who will preside at the hearings in the 
absence of Sen. O’Mahoney, who is ill. 


member com-. 


advertising is not an uncoordinated 
improvised project but a direct out- 
growth of basic sales philosophy. The 
nature of this advertising leads agents 
into account selling opportunities. 
Here they have the well known com- 
pany survey materials for personal 
accounts, small and medium business 
risks and for the larger risks as well. 

The P.S. advertising successfully 
conveys a corporate image of the 
company. Aetna Casualty has _ not 
made the mistake of believing that a 
trade mark or a familiar symbol con- 
veys anything beyond recognition of 
the company. P.S. has a_ definite 
meaning which the reader is bound 
to associate with the aims of the 
company and its producers. Aetna 
Casualty has effectively staked out 
this meaning—personal servicé—and 
is aggressively exploiting it in this 
year’s all inclusive P.S. series. 
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Texas Hurricane Loss 
To Cost $4.2 Million 


(CONTINUED FROM PAGE 1) 
of rain. On many of the losses there 
is little visible exterior damage, but 
the interiors have been hard hit. 

On the coast there are numerous 
losses to boats, many of them severe. 

GAB has set up a storm office at 
813 North Gulf Boulevard, Freeport, 
with R. E. Robertson in charge, and 
at 4320 Avenue P, Galveston, with 
T. E. Johnsey in charge. C. B. Webb 
will handle an office to be set up in 
east Houston or Pasadena. 

James F. Miazza, general manager 
of the southwest department of GAB, 
is making a survey of the storm area, 
and Donald B. Sherwood, assistant 
general manager, and B. P. L. Carden, 
general adjuster of the National Board, 
are on the scene. 
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EXPERIENCED 


THERE IS NO SUBSTITUTE FOR EXPERIENCE. And there’s no 


substitute for the services of an experienced reinsurer, with a first hand, detailed 
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